




2  e x o t i c  m a g a z i n e   |   x m a g . c o m



 e x o t i c  m a g a z i n e   |   x m a g . c o m  3



4  e x o t i c  m a g a z i n e   |   x m a g . c o m



 e x o t i c  m a g a z i n e   |   x m a g . c o m  5



6  e x o t i c  m a g a z i n e   |   x m a g . c o m



 e x o t i c  m a g a z i n e   |   x m a g . c o m  7



8  e x o t i c  m a g a z i n e   |   x m a g . c o m



 e x o t i c  m a g a z i n e   |   x m a g . c o m  9



1 0  e x o t i c  m a g a z i n e   |   x m a g . c o m



 e x o t i c  m a g a z i n e   |   x m a g . c o m  1 1



1 2  e x o t i c  m a g a z i n e   |   x m a g . c o m

Issue #241 • Volume 21 • Number 01
July  2013

Copyright © 2013 xMAG LLC.
Exotic® is a registered trademark

owned by xMAG LLC. All rights reserved.
Published monthly by xMAG LLC.

Circulation: 75,000 per month at 200+ sites
Mailing Address: 

818 Sw 3rd Avenue, Suite 1324
Portland, Oregon 97204
telephone: 503.241.4317

fax: 503.914.0439
Email: info@xmag.com

Exotic Online: www.xmag.com

Publisher
xMAG LLC.

General Manager
Bryan  A. Bybee

Editor
John R. Voge

Copy Editor
Granny Lee

Production / Design Guru
Diego

Graphic Design
Darkstar Graphics

Shawna

Contributing Photographers
LA Lunoux • hyPNOx 

AmbeRed • Jeffery walls

Advertising
Adam (503) 804-4479
Dawn (503) 241-4317

 John Voge (503) 816-4174

Distribution
Enrico Carrisco • Adam • Diego

Contributors
Elle Lynn Stanger

Brian Eckroat & B.V.D.
Statutory Ray • Cooper

John Voge • Austin wilde
Elektra Luxx

Cover Photography
AmbeRed Photography

Cover Models
Chaos from Safari Showclub

trinity from Riverside Sports Bar & Grill

Exotic is not liable for any images of models used by advertisers to promote products 
or services. Rights and releases are the sole responsibility of the advertisers. All 
persons appearing in photos are over the age of 18. One copy of each edition of Exotic 
is available free to any person each month. Anyone removing magazines in bulk will 
be prosecuted on theft charges to the fullest extent of the law. Any reproduction of 
materials presented herein without the express written consent of the publisher is 
forbidden by law. In scientifi c case studies, reading Exotic magazine has caused cer-
tain undesirable side effects. Possible side effects include headache, dizziness, mild 
nausea, diahrrea, vomiting, rash, itching, hives, swelling of the lips and face, hair 
growth, hand tremors, gum swelling, higher blood pressure, increase in cholesterol 
level, altered kidney function, swollen gums, acne, weight gain, blood in the urine, 
fl uid retention, drowsiness, irritability, behavior changes, oily anal discharges, pre-
mature ejaculation, complete penile dysfunction, lupus, sleep apnea, lyme disease 
and certain strains of knee-jerk, violent, right-wing republican behavior.

ARE yOU A
tERRORISt? 
homeland security is watching your porn
by elektra luxx
page 50

twICE AS
NAUGhty  
polerotica doubles the trouble
photography by hypnox
page 24

UNDERCOVER
StRIPPERS 
covert peelers & preschool teachers
by statutory ray
page 26

hUMPING
tREES
get your green on
by elektra luxx
page 18

EROtIC CIty   PG. 20REEL REVIEwS   PG. 22EVIL MEDIA   PG. 36AUStIN’S LIMItS   PG. 44thE EROtIC MUSE  PG. 46AURAL StIMULAtION  PG. 48GUy StUff   PG. 54



 e x o t i c  m a g a z i n e   |   x m a g . c o m  1 3

Issue #241 • Volume 21 • Number 01
July  2013

Copyright © 2013 xMAG LLC.
Exotic® is a registered trademark

owned by xMAG LLC. All rights reserved.
Published monthly by xMAG LLC.

Circulation: 75,000 per month at 200+ sites
Mailing Address: 

818 Sw 3rd Avenue, Suite 1324
Portland, Oregon 97204
telephone: 503.241.4317

fax: 503.914.0439
Email: info@xmag.com

Exotic Online: www.xmag.com

Publisher
xMAG LLC.

General Manager
Bryan  A. Bybee

Editor
John R. Voge

Copy Editor
Granny Lee

Production / Design Guru
Diego

Graphic Design
Darkstar Graphics

Shawna

Contributing Photographers
LA Lunoux • hyPNOx 

AmbeRed • Jeffery walls

Advertising
Adam (503) 804-4479
Dawn (503) 241-4317

 John Voge (503) 816-4174

Distribution
Enrico Carrisco • Adam • Diego

Contributors
Elle Lynn Stanger

Brian Eckroat & B.V.D.
Statutory Ray • Cooper

John Voge • Austin wilde
Elektra Luxx

Cover Photography
AmbeRed Photography

Cover Models
Chaos from Safari Showclub

trinity from Riverside Sports Bar & Grill

Exotic is not liable for any images of models used by advertisers to promote products 
or services. Rights and releases are the sole responsibility of the advertisers. All 
persons appearing in photos are over the age of 18. One copy of each edition of Exotic 
is available free to any person each month. Anyone removing magazines in bulk will 
be prosecuted on theft charges to the fullest extent of the law. Any reproduction of 
materials presented herein without the express written consent of the publisher is 
forbidden by law. In scientifi c case studies, reading Exotic magazine has caused cer-
tain undesirable side effects. Possible side effects include headache, dizziness, mild 
nausea, diahrrea, vomiting, rash, itching, hives, swelling of the lips and face, hair 
growth, hand tremors, gum swelling, higher blood pressure, increase in cholesterol 
level, altered kidney function, swollen gums, acne, weight gain, blood in the urine, 
fl uid retention, drowsiness, irritability, behavior changes, oily anal discharges, pre-
mature ejaculation, complete penile dysfunction, lupus, sleep apnea, lyme disease 
and certain strains of knee-jerk, violent, right-wing republican behavior.

ARE yOU A
tERRORISt? 
homeland security is watching your porn
by elektra luxx
page 50

twICE AS
NAUGhty  
polerotica doubles the trouble
photography by hypnox
page 24

UNDERCOVER
StRIPPERS 
covert peelers & preschool teachers
by statutory ray
page 26

hUMPING
tREES
get your green on
by elektra luxx
page 18

EROtIC CIty   PG. 20REEL REVIEwS   PG. 22EVIL MEDIA   PG. 36AUStIN’S LIMItS   PG. 44thE EROtIC MUSE  PG. 46AURAL StIMULAtION  PG. 48GUy StUff   PG. 54



1 4  e x o t i c  m a g a z i n e   |   x m a g . c o m



 e x o t i c  m a g a z i n e   |   x m a g . c o m  1 5



1 6  e x o t i c  m a g a z i n e   |   x m a g . c o m



 e x o t i c  m a g a z i n e   |   x m a g . c o m  1 7



1 8  e x o t i c  m a g a z i n e   |   x m a g . c o m

wE all love trees and we all love the forest, but how about taking 
a bath in a forest? Forest bathing or Shinrin-yoku is a popu-
lar, totally trendy and legitimately-prescribed activity given by 
Japanese doctors (meaning they have PhDs). Although a long-
time practice in Japan, forest bathing is gaining much popular-

ity recently in the states. The effects are sometimes described as similar to aro-
matherapy, making your nose itchy. The prescription consists of taking a trip to 
your local tree grove for some physician-declared-as-needed natural therapy. 
The goal is to absorb the trees into your entire being, like an angel-haired sha-
manistic earth-wearing wolf-person. Here’s to hoping your canines don’t grow 
too long and you don’t ruin your newly, manscaped backs.

The general idea with Shinrin-yoku, a term coined by the Japanese govern-
ment in 1982, but inspired by ancient Shinto and Buddhist practices, is to let na-
ture enter your body through all five senses (you know, smell, sight, touch, or-
gasm, insanity). I personally imagine this to include, pissing on a tree you are 
about to defile, chipping some bark from the tree, rubbing the bark all over your 
genitals, sniffing it, taking a gentle nip of it, peering maniacally with one eye at 
it, tapping it fiercely against the tree, then bounding away on all fours while you 
howl like a wild dog. Unfortunately, many people in Japan take forest bathing 
super seriously, so if you’re going to do it my way, don’t do it in Japan. In Japan, 
there are specific areas of forest set up, where consumers or patients are guid-
ed by “experienced” guides through the highly complex and multiple-layered 
practice of Shinrin-yoku, then tested for the medical science.

Currently, a ridiculous amount of 
research is going into Shinrin-yoku, 
facilitated by the Japanese govern-
ment (specifically, the Forest Agency 
of Japan), including approximately $4 
million dollars of funding into multiple 
types of research since 2004. The re-
search includes field tests, hormone 
analysis and new brain-imaging tech-
nology, to illustrate whether the trees 
are touching your body on a molecu-
lar level. Unfortunately, a lot of the re-
search is turning out in favor of the 
tree hugger. Tree humping might be 
doing real good things to your body, 
like reducing cortisone levels (stress 
hormone) and possibly even aiding 
the immune system’s fight against 
cancer cells. Studies are declaring 
that forest bathing increases natural 
killer (NK) activity in peripheral blood 
lymphocytes (PBL) by as much as 50 
percent after a relatively short session 
(3 days or less). In stupid-people talk 
that means it helps your body create 
more of the cells that kill off virus-in-
fected cells and that respond to tumor 
formation.

Ready, set, pack your back for the 
trees, throw in a bit of sunshine (like 
from a hot summer day) and you’re 
going to cure your Schizophrenia and 
Preeclampsia in no time. Luckily, un-
like the sun, trees have not yet been 
proven to cause cancer and they may 
not give you an STD if you happen 
upon a lovely hole/branch (no prom-
ises there…F-U-N-G-U-S). But, be-
fore all you greasy hippies go bathing 
in trees, I would advise a one-up, tak-
ing it to the next level shit: bring a sex 
partner with you or maybe a pack of 
pals on horses and some coonhounds, 
for a wild hog-hunting party. Whichev-
er you prefer, it’s sure to be a randy 
time—good fun party with branches 
for any sebum-layered motherfucker. 
Please follow all signs and respect the 
trees during your rituals—lest you be 
struck down by God’s lightning.

For all you other sexless, pathetic 
fucks suffering from nature deficit dis-
order (like me), looking at Internet pic-
tures of nature seems to be a legiti-
mate substitute with maybe, the exact 
same effect? A new area of research 
is needed for this recent development. 
If we can receive the benefits of for-
est bathing from a computer screen, 
where does that leave the forest?
Source:
Forest bathing enhances human 
natural killer activity and expres-
sion of anti-cancer proteins.
Li Q, et al.
Department of Hygiene and Public 
Health, Nippon Medical School, To-
kyo.
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EVIL REIGNS SUPREME At POLEROtICA
After eight weeks of competition, PoleroticA came to 

a dramatic (and somewhat strange) climax last month at 
Dante’s. The finalists had each been assigned their re-
spective sides in six head-to-head confrontations, that 
would place each contestant representing either good or 
evil. Now, it’s a given, that our naughty little industry ob-
viously feels a little more at home on the wrong side of 
the tracks. But, when it came right down to it, that night 
made it pretty apparent that the dark side was playing 
with a loaded deck.

Our first sign of trouble for the Team Good Girl (TGG), 
was that less than a week before the final confrontation, 
not one, but three contestants (representing good) pulled 
themselves from the competition. Rumors as to why, var-
ied from injury, to what I would like to say was a plain 
and simple case of cold feet. Not that I blame them, mind 
you. When heading in to a war of any kind, you need to 
take a long hard look at your opponent. Nobody wants to 
be slaughtered on the battlefield—especially when you’re 
doing it in front of an audience. The fallen pole warriors, 
who chose to surrender before battle, were replaced with 
three other contestants who had been eliminated in pre-
vious rounds and the stage was once again set for the fi-
nal lineup.

The fall of the pure continued the night of the finals 
at Dante’s, when four more contestants failed to meet 
the required stage time and were immediately eliminated 
from the competition. Wouldn’t you know it, all four no-
shows were fighting for TGG. When you run a show like 
this, you learn to roll with the punches, but this was a bit 
more complicated than most wild cards I’ve had hand-
ed to me in past shows. After three Michael Jackson’s 
Thrillers, dueling Alice in Wonderlands and more Little 
Red Riding Hoods than I can count, producing events 
like PoleroticA or Miss Exotic Oregon are always going 
to have curveballs—but losing four players at the kickoff 
of the stripper super bowl of good versus evil, made it a 
tricky one. 

As the only two survivors on TGG, Ozzy (Dancin’ Bare/
Pole Palace) and Ivory Frost (Stars Cabaret Bridgeport) 
bravely took the stage that night against an overwhelm-
ing evil presence. Representing the sinners were, Belle 
(Firehouse Cabaret), Austin Wilde (Sassy’s/Kit Kat), Sin 
(Union Jacks), Una (Kit Kat/Boom Boom) and what would 
become one of the most epic showdowns ever to take 
place in Exotic event history…Trinity (Riverside Sports 

Bar/Miss PoleroticA 2011) versus Chaos (Safari Show-
club).

Trinity & Chaos were the only two perfect scores in the 
semi-final rounds. The mechanics of the contest would 
have originally made this confrontation impossible—as 
they had both opted to serve on the side of evil. But, 
since both of their original opponents had failed to show 
up to the finals…all bets were off.

The two were evenly matched in nearly every aspect 
of their performances. They were also responsible for a 
complete deadlock among our judges (which accounted 
for 70% of their scores). A deadlock the judges not only 
refused to break, but demonstrated their displeasure in 
making the scores public, by tearing apart their instant 
scoring cards and flinging them at the stage (redheads…
what are ya’ gonna do). Normally, the failsafe would 
have been handled by the 15% scoring of the custom-
er votes or the additional 15% for audience response. 
There’s no way they would tie on that, was there? No, 
luckily…Chaos won the audience response by a mere 
fraction of a decibel on the noise meter with Trinity nip-
ping at her heels. As for the votes? Trinity took first place 
on the votes, with Chaos right behind her. Did we have a 
winner? No, we had two—with both of them scoring 197 
points out of a possible 200. 

Along with our lead judge, we headed upstairs to the 
Exotic office for a red alert conference to decide what to 
do about the tie. Normally, a dance-off would be put into 
play with one song and instant scoring by the judges. No 
votes, no audience input—just a single song throw down. 
Considering the magnificent performances that both of 
these girls had delivered throughout the entire competi-
tion, letting it all come down to one song, just didn’t seem 
right (especially, when you consider the unruly judge fac-
tor). The kicker that helped us reach our decision was 
this—what you are holding in your hand is our 20th Anni-
versary Issue. For two decades, this magazine has been 
delivering the finest exotic entertainment in print, to the 
doorstep of nearly every single exotic business in the 
Northwest. If we can make it two decades, especially in 
this economy, why can’t we splurge and let the fates have 
their way—two covergirls it shall be.

Thanks to all of the people who made the PoleroticA 
finals a truly incredible night, including, but certainly not 
limited to, my co-host for the evening, Nik Sin, our judges 
(Scott Underwood, Lady Stockholm, Cricket, Athena Aura 
Nova & Sheena G), DJ Jim Harrison, the amazing staff at 

Dante’s, special guest performers Lark and Burlesquire, 
about 15,000 naked people on bicycles (that gave us the 
distraction we needed to get the show restructured) and 
the backbone of the whole operation—the PoleroticA pro-
duction team, AmbeRed, Kristin, Hypnox, Shawna, Dawn, 
Zak  and  Bryan. Additional thanks are in order to the clubs 
that graciously welcomed us into their houses in our quest 
to find this year’s reigning PoleroticA champion(s), Mystic 
Gentlemen’s Club, The Boom Boom Room, The Kit Kat 
Club and Rose City Strip. 

20 yEARS Of SEx, CLUBS, ROCK & ROLL
In closing, I would like to take a moment to get a little 

sentimental concerning the first issue of Exotic as it en-
ters its second decade into print.  I joined up with this mer-
ry band of talented perverts way back at the turn of the 
new millennium, when it was a magazine that consisted 
of eight glossy pages wrapped around 40 pages of news-
print.  It had come a long way since its launch in May of 
1993 as an 8 page black and white ‘zine that would be re-
leased every other month, until going monthly in October 
of ’93. 

Back then, a newspaper by the name of the T & A times 
was the leader of the pack, but not for long, as Exotic 
magazine took the “gold rush of exotic entertainment”  in 
Portland to the next level.  The year I was born into all of 
this, I had actually started with another short-lived PDX in-
dustry mag named SFX, but after a rather unsatisfactory 
experience involving lack of payment, I found my home 
here at Exotic.  And what a long strange trip it has been. 
Exotic has launched side projects over the years with a 
San Francisco & Seattle version and would eventually re-
turn to Seattle for 5 years of Exotic Underground. Amazing 
talent has come and gone over the years in these pages, 
and still continues to thrive today. Thanks for being here 
for us Portland, it has been our pleasure to be your guides 
over the past 20 years as we continue to show you the 
way to your naughtiest desires and sexiest fantasies.

Keep your eye open in next month’s issue for informa-
tion on our 20th Anniversary Party and a bit of a tribute 
(and possible resurrection) of the Exotic contest that start-
ed them all, way back in 2000. Be sure to show support 
for Mystic Gentlemen’s Club (Club of the Year - Western 
Region) and Lucky Devil Lounge (Small Club of the Year - 
Western Region) for their nominations in the Exotic Danc-
er Awards. Vote online at the edawards.com.

JULy EVENtS
thU 4 – Al’s Den (Crystal Hotel) - The Ed Forman 4th of 
July Special
Star Theater - Boyeurism - A First Thursday All-Male Re-
vue
wED 10 – Stars Cabaret (Bend) - Feature pornstar Alexis 
Monroe
Mystic Boutique - Summer Corest Clearance Sale
Torched Illusions - 1st Annual 710 raffle with 17 chanc-
es to win!
thU 11 – Dante’s - Mickey Avalon
Stars Cabaret (Salem) - Feature pornstar Alexis Monroe
fRI 12 – Stars Cabaret (Beaverton) - Stars’ 17th Birthday 
Bash with Feature pornstar Alexis Monroe
Safari Showclub - Wet Lube Wrestling
King’s Wild - 2nd Annual Luau Party

Foxy Girls - 2-Year Anniversary party with DJ Dick Hen-
nessy
SAt 13 – Stars Cabaret (Beaverton) - Feature pornstar 
Alexis Monroe
thU 18 – Mystic Gentlemen’s Club - TV Icon Night with 
dancers dressed as your favorite TV hotties
fRI 19 – Stars Cabaret (Bridgeport) - Entertainer Appre-
ciation Party
Club 205 - Covergirl Dance Contest
Dante’s - Floater
Star Theater - Burlesque legend Tempest Storm returns 
to the Star Theater
SAt 20 – Stars Cabaret (Beaverton) - Mechanical Surf-
ing Contest
Stars Cabaret (Salem) - Voodoo Tiki Weekend with pig 
roast & Hawaiian buffet
Pallas Club - Oil Wrestling with prizes
Safari Showclub - Greaseball Car Show at 11am
The Analog - Black Light Circus Burlesque
wED 24 – Rose City Strip - Miss Metal Portland Contest 
with $666 in cash, plus tickets to Raven. An extreme raffle 
& prizes all night - sponsored by Exotic magazine
Wild Orchid - 105.9 Brewfest with Boyzk - 1 lucky cus-
tomer can win tickets to the sold-out Rush show on July 28
thU 25 – Stars Cabaret (Beaverton) - Feature pornstar 
Capri Cavanni
Club Rouge - DJ Dick Hennessy’s 4th Annual Vagina 
Beauty Pageant
fRI 26 – Stars Cabaret (Bridgeport) - Stars’ Panty Raid
SAt 27 – King’s Wild - Bikini Bike & Car Wash
Stars Cabaret (Beaverton) - Feature pornstar Capri Ca-
vanni
Dream On Saloon - Oil Wrestling with prizes

wEEKLy EVENtS
MONDAyS – Dante’s - Karaoke From Hell
Stars Cabaret (Salem & Bridgeport) - Free prime rib 
with paid admission 6-9pm
King’s Wild - Bike Night 9pm-close
tUESDAyS – Lucky Devil Lounge - Tiny Tuesdays 
Club 205 - 2-for-Tuesdays
Safari Showclub - Taco Tuesdays 2 for $2
Cabaret - Tijuana Tuesdays
wEDNESDAyS – Heat - Wild Wednesdays 
Devils Point - 80s Night
Stars Cabaret (Beaverton) - Free prime rib with paid ad-
mission 6-9pm
thURSDAyS – Heat - Double Trouble Thursdays 
Golden Dragon - Dance Contest with cash prizes at 10pm
Al’s Den (Crystal Hotel) - The Ed Forman Show
SUNDAyS – Dante’s - Sinferno Cabaret
Star Theater - Church of Hive
Club Rouge - Throwback Absolut Industry Party 
Pallas Club - Free pool all day & night   
Devils Point - World Famous Stripparaoke
Safari Showclub - Free pool all day & night
Skinn - NASCAR Sundays
(For additional or expanded listings, email editorial@
xmag.com)
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ing evil presence. Representing the sinners were, Belle 
(Firehouse Cabaret), Austin Wilde (Sassy’s/Kit Kat), Sin 
(Union Jacks), Una (Kit Kat/Boom Boom) and what would 
become one of the most epic showdowns ever to take 
place in Exotic event history…Trinity (Riverside Sports 

Bar/Miss PoleroticA 2011) versus Chaos (Safari Show-
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The two were evenly matched in nearly every aspect 
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scoring cards and flinging them at the stage (redheads…
what are ya’ gonna do). Normally, the failsafe would 
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Considering the magnificent performances that both of 
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tion, letting it all come down to one song, just didn’t seem 
right (especially, when you consider the unruly judge fac-
tor). The kicker that helped us reach our decision was 
this—what you are holding in your hand is our 20th Anni-
versary Issue. For two decades, this magazine has been 
delivering the finest exotic entertainment in print, to the 
doorstep of nearly every single exotic business in the 
Northwest. If we can make it two decades, especially in 
this economy, why can’t we splurge and let the fates have 
their way—two covergirls it shall be.

Thanks to all of the people who made the PoleroticA 
finals a truly incredible night, including, but certainly not 
limited to, my co-host for the evening, Nik Sin, our judges 
(Scott Underwood, Lady Stockholm, Cricket, Athena Aura 
Nova & Sheena G), DJ Jim Harrison, the amazing staff at 

Dante’s, special guest performers Lark and Burlesquire, 
about 15,000 naked people on bicycles (that gave us the 
distraction we needed to get the show restructured) and 
the backbone of the whole operation—the PoleroticA pro-
duction team, AmbeRed, Kristin, Hypnox, Shawna, Dawn, 
Zak  and  Bryan. Additional thanks are in order to the clubs 
that graciously welcomed us into their houses in our quest 
to find this year’s reigning PoleroticA champion(s), Mystic 
Gentlemen’s Club, The Boom Boom Room, The Kit Kat 
Club and Rose City Strip. 

20 yEARS Of SEx, CLUBS, ROCK & ROLL
In closing, I would like to take a moment to get a little 

sentimental concerning the first issue of Exotic as it en-
ters its second decade into print.  I joined up with this mer-
ry band of talented perverts way back at the turn of the 
new millennium, when it was a magazine that consisted 
of eight glossy pages wrapped around 40 pages of news-
print.  It had come a long way since its launch in May of 
1993 as an 8 page black and white ‘zine that would be re-
leased every other month, until going monthly in October 
of ’93. 

Back then, a newspaper by the name of the T & A times 
was the leader of the pack, but not for long, as Exotic 
magazine took the “gold rush of exotic entertainment”  in 
Portland to the next level.  The year I was born into all of 
this, I had actually started with another short-lived PDX in-
dustry mag named SFX, but after a rather unsatisfactory 
experience involving lack of payment, I found my home 
here at Exotic.  And what a long strange trip it has been. 
Exotic has launched side projects over the years with a 
San Francisco & Seattle version and would eventually re-
turn to Seattle for 5 years of Exotic Underground. Amazing 
talent has come and gone over the years in these pages, 
and still continues to thrive today. Thanks for being here 
for us Portland, it has been our pleasure to be your guides 
over the past 20 years as we continue to show you the 
way to your naughtiest desires and sexiest fantasies.

Keep your eye open in next month’s issue for informa-
tion on our 20th Anniversary Party and a bit of a tribute 
(and possible resurrection) of the Exotic contest that start-
ed them all, way back in 2000. Be sure to show support 
for Mystic Gentlemen’s Club (Club of the Year - Western 
Region) and Lucky Devil Lounge (Small Club of the Year - 
Western Region) for their nominations in the Exotic Danc-
er Awards. Vote online at the edawards.com.

JULy EVENtS
thU 4 – Al’s Den (Crystal Hotel) - The Ed Forman 4th of 
July Special
Star Theater - Boyeurism - A First Thursday All-Male Re-
vue
wED 10 – Stars Cabaret (Bend) - Feature pornstar Alexis 
Monroe
Mystic Boutique - Summer Corest Clearance Sale
Torched Illusions - 1st Annual 710 raffle with 17 chanc-
es to win!
thU 11 – Dante’s - Mickey Avalon
Stars Cabaret (Salem) - Feature pornstar Alexis Monroe
fRI 12 – Stars Cabaret (Beaverton) - Stars’ 17th Birthday 
Bash with Feature pornstar Alexis Monroe
Safari Showclub - Wet Lube Wrestling
King’s Wild - 2nd Annual Luau Party

Foxy Girls - 2-Year Anniversary party with DJ Dick Hen-
nessy
SAt 13 – Stars Cabaret (Beaverton) - Feature pornstar 
Alexis Monroe
thU 18 – Mystic Gentlemen’s Club - TV Icon Night with 
dancers dressed as your favorite TV hotties
fRI 19 – Stars Cabaret (Bridgeport) - Entertainer Appre-
ciation Party
Club 205 - Covergirl Dance Contest
Dante’s - Floater
Star Theater - Burlesque legend Tempest Storm returns 
to the Star Theater
SAt 20 – Stars Cabaret (Beaverton) - Mechanical Surf-
ing Contest
Stars Cabaret (Salem) - Voodoo Tiki Weekend with pig 
roast & Hawaiian buffet
Pallas Club - Oil Wrestling with prizes
Safari Showclub - Greaseball Car Show at 11am
The Analog - Black Light Circus Burlesque
wED 24 – Rose City Strip - Miss Metal Portland Contest 
with $666 in cash, plus tickets to Raven. An extreme raffle 
& prizes all night - sponsored by Exotic magazine
Wild Orchid - 105.9 Brewfest with Boyzk - 1 lucky cus-
tomer can win tickets to the sold-out Rush show on July 28
thU 25 – Stars Cabaret (Beaverton) - Feature pornstar 
Capri Cavanni
Club Rouge - DJ Dick Hennessy’s 4th Annual Vagina 
Beauty Pageant
fRI 26 – Stars Cabaret (Bridgeport) - Stars’ Panty Raid
SAt 27 – King’s Wild - Bikini Bike & Car Wash
Stars Cabaret (Beaverton) - Feature pornstar Capri Ca-
vanni
Dream On Saloon - Oil Wrestling with prizes

wEEKLy EVENtS
MONDAyS – Dante’s - Karaoke From Hell
Stars Cabaret (Salem & Bridgeport) - Free prime rib 
with paid admission 6-9pm
King’s Wild - Bike Night 9pm-close
tUESDAyS – Lucky Devil Lounge - Tiny Tuesdays 
Club 205 - 2-for-Tuesdays
Safari Showclub - Taco Tuesdays 2 for $2
Cabaret - Tijuana Tuesdays
wEDNESDAyS – Heat - Wild Wednesdays 
Devils Point - 80s Night
Stars Cabaret (Beaverton) - Free prime rib with paid ad-
mission 6-9pm
thURSDAyS – Heat - Double Trouble Thursdays 
Golden Dragon - Dance Contest with cash prizes at 10pm
Al’s Den (Crystal Hotel) - The Ed Forman Show
SUNDAyS – Dante’s - Sinferno Cabaret
Star Theater - Church of Hive
Club Rouge - Throwback Absolut Industry Party 
Pallas Club - Free pool all day & night   
Devils Point - World Famous Stripparaoke
Safari Showclub - Free pool all day & night
Skinn - NASCAR Sundays
(For additional or expanded listings, email editorial@
xmag.com)
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As you are reading this, the latest at-
tempt at bringing Superman to the big 
screen will have been out for about two 
weeks (June 14 release date). It is with 
much-guarded anticipation that I think, 
maybe, this time I will see a real Superman 
movie. I have been a comic book fan most 
of my life, particularly DC comics, home of 
the big, blue boy scout. While never a huge 
Supes fan, I do respect the place he holds 
in the DC universe. Especially, his interac-
tions and counterpoint of view to Batman 
and others. Hell, I always get a kick out of 
the Bat outsmarting him and kicking the 
crap out of him. But, most importantly, Su-
perman has always represented the idea 
and belief of what is good in mankind and a 
hope for something better—no matter how 
dark and hopeless all may seem.

To date (other than Burton’s first Bat-
man and Nolan’s not-quite-in-the-DC Uni-
verse Batman trilogy) Warner Brothers and 
DC comics have had their metaphoric ass-
es handed to them by Marvel-inspired re-
leases on live-action film. This is a bit sur-
prising, when you consider the fact that 
their animated releases constantly turn out 
a superior product to Marvel studios. But, 
on theatrical release, especially with Su-
perman, they have failed. Let’s take a look 
at past attempts to put Big Blue on the big 
screen.

Superman’s first foray onto the large 
screen was actually animated. The first 
nine cartoons were produced by Fleischer 
Studios (the name by which the cartoons 
are commonly known). In 1942, Fleisch-
er Studios was dissolved and reorganized 
as Famous Studios, which produced the fi-
nal eight shorts. These cartoons are seen 
as some of the finest, and certainly the 
most lavishly budgeted, animated cartoons 

produced during The Golden Age of Ameri-
can Animation. In 1994, the first entry in the 
series was voted #33 of the 50 Greatest 
Cartoons of all time by members of the ani-
mation field. If you are a die hard fan, take a 
look at these. They still hold up pretty well.

After that, Supes was pretty much left 
to Saturday morning cartoons and the 
TV series in the 50s. Until, in 1978, Rich-
ard Donner made Superman: The Movie, 
starring Christopher Reeve. It was actual-
ly the first successful, big budget superhe-
ro movie. Reeve did a great job as Super-
man, but the studio still went with a kind of 
60s camp feel to it and played it for way too 
many yukks for a hardcore-comic book fan 
like myself. Unfortunately, this was a trend 
that continued with the sequels. The mov-
ie never quite knew what it wanted to be. It 
is divided into three totally distinct acts: ori-
gin story (John Ford epic); first adventures 
(screwball comedy); climactic confrontation 
(‘70s disaster film).

There was a glimmer of hope with Su-
perman II in 1980. Out of all the films to 
date, I think this one was the best, but not 
by much. The plot of the film is, a trio of 
Kryptonian super-villains in fetish gear ar-
rive on Earth, the Man of Steel gives up his 
powers to get his super-freak on with Lois. 
Basically, you will believe a man can fuck. 
We also got the tag line we might be see-
ing again soon, “Kneel before Zod”. While 
good, still more slapstick in parts for a true 
Supes movie. This was followed up by two 
atrocious cash cow sequels; Superman III 
and Superman: The Quest For Peace. I am 
surprised, that after these two movies, Su-
perman ever got another chance with Hol-
lywood. ’Nuff said.

After a ridiculously long time, the stu-
dio decides to give Big Blue another shot 
with Superman Returns (2006). Super-
man returns to Earth, after five years away 
to find that, Lois and the rest of Metropo-
lis have moved on. Also, Luthor’s got a re-
al-estate scheme. Yes, another one—shut 
up. First the good; some amazingly crafted 
super-set pieces, where Superman saves 
a space-plane, stops bank robbers, etc., 
and one last Superman-Lois night-
time flight across the city strikes 
a rather interesting, 

mournful note. Then the bad; Director Bry-
an Singer’s tone and imagery are so be-
holden to the Donner film, that Superman 
Returns never steps out of the 1978 film’s 
shadow and devolves into pastiche. I want-
ed to like this film, I honestly did. But, when 
you have a director who has to get his per-
sonal agenda in every movie he makes 
and has no respect for the source materi-
al (50 freaking years of comics), it just did 
not deliver for me at all! I will give credit to 
Brandon Routh for being a notable Super-
man with what he had to work with. I think 
he deserved another shot. But alas, he is 
taking a seat next to Timothy Dalton (as a 
short-lived 007) on the good actor, terrible 
script bench.

That leads us to Man of Steel. Direc-
tor, Zack Snyder, has proven he can make 
a respectable comic book film that remains 
faithful to the source material with Watch-
men” and 300, and the cast looks solid. 
Then, there is the Christopher Nolan (Dark 
Knight Trilogy) factor. I have loved every 
single thing he has done. Like the saying 
goes, “In Nolan we trust.”

Superman deserves his own shot at 
success with a modern audience and I say 
that in the spirit of fair play. It’s the mov-
ies that define Superman in the gener-
al public mind, while the comics merely 
serve up intriguing backstory and endless 
reboots (thus, ensuring that the DC Uni-
verse remains a rigidly Newtonian one, 
eternally defaulting to factory presets) for 
a small, ever-aging, ever-shrinking reader-
ship. But, the million-dollar question is this, 
will a successful Superman film foreshad-
ow a Justice League film? Because, you 
know, there aren’t any other studios releas-
ing multiple, comic-based films that lead up 
to one, large superhero team film.
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As strange as it may seem, 
many strippers have “real” 
lives. Although it may not 
make sense to someone 
who makes eight bucks 

an hour (plus, the zero percent tip 
usually left by Portland hipsters), 
a large majority of dancers are 
actually stripping to supplement 
the income provided by a career 
(or dead-end job) that they care 
about (one that does not require 
getting naked for guys in curly 
moustaches, who smell like re-
cord stores and underachievement). 
Here’s how to spot them:
hELLO KItty AttIRE

There are three groups of wom-
en who have no shame in sporting 
the seemingly innocent cartoon face 
known as Hello Kitty; Asian teenagers, 
children and strippers. If you are won-
dering if the girl working at Starbucks is 
a pole dancer, take note of how many 
pink-kitten accessories she possess-
es. If a food cart employee’s earrings, 
socks, mini purse and shoes all feature 
a Hello Kitty theme, ask her what her 
stage name is. The appeal behind Hel-
lo Kitty is somewhat baffling, as it is a 
brand without actual substance. As in, 
there are (to the best of my knowledge) 
no mainstream lines of Hello Kitty com-
ic books, movies, television shows or 
cartoons (other than post-market-ap-
peal bullshit based on the success of 
the brand). Rather, the company re-
sponsible (Sanrio) simply makes their 
money by attaching recognizable cute 
faces to things, like dildos, G-strings 
and baby clothing. Be careful if you’re 
on the cunt hunt however, as the more 
Hello Kitty shit a stripper owns, the less 
likely it is that she’s on birth control.
fLAVORED VODKA

To an alcoholic, the purpose of 
drinking clear liquor (such as vodka or 
gin), is to mask the odor while limiting 
the chances of a violent hangover half-
way through a shift. To a stripper, vod-
ka is the tofu of booze. Mixing it with 
anything makes it taste good, but on its 
own, it is completely void of purpose. 
Aside from energy beer marketed to the 
urban demographic (Joose, Four Loko, 
etc.), you will not find a brand of clear 
liquor more willing to fuck up their own 
means than Stoli. This company pro-
duces vodka with flavors such as blue-
berry, cranberry and pomegranate, and 

if you’ve ever taken a straight shot of 
the shit, it was probably while in a strip-
per’s kitchen. Strippers like to smell 
good and booze gives folks bad breath. 
Somewhere along the lines of stripper-
lution, a house mother must have start-
ed a rumor that getting shitfaced with 
the help of artificial strawberry flavor-
ing, reduces the likeliness of stanking 
away customers. Then again, Stoli also 
makes a Jalepeño variety. Yum…
SECONDARy fACEBOOK ACCOUNtS

Does the girl you just added, list 
herself as in an open relationship with 
a character from True Blood? Are her 
photo albums littered with Instagram-
filtered close-ups of shoes, camping 
trips that make Oregon appear suitable 
for bikini-clad activity and the occa-
sional tribal-tattooed, buff, half-shoul-
der cropped from the photos that don’t 
feature empty Stoli bottles in the back-
ground? Does she list both Nickelback 
and Lil Wayne as musical interests, 
next to her favorite movie—the most 
recent adaptation of a Broadway play 
(Rent, Les Misérables, etc)? Congratu-
lations, you are on your way to discov-
ering the harsh truth—Georgia O’Queef 
is not a graduate of Hard Knock Univer-
sity, nor is Hard Knock University even 
a real place. If you are trying to obtain 
an eventual restraining order, the good 
news is that she is most likely “friends” 
with her real life self. Look through her 
dozen non-stripper female friends to 
find the one with a blurry profile picture 
and a random photo of a child at the 
beach. This is her actual page.
wORLDLy ExPERIENCE NOt INVOLVING COL-
LEGE, MILItARy OR ChURCh

Have you ever been told that you 
aren’t cultured because you haven’t 
visited Prague, gated parts of Jamaica, 
Hawaii, Paris, uptown New York or any 
other non-threatening, but far away lo-
cation? If you were told that you should 

visit every one of these places 
during your next week off, and 
the source of this suggestion was 
a 19 year-old girl who never fin-
ished high school, this person is 
a stripper. Aside from, say, free-
lance circus performers and Mor-
mons, no one has the spare time 
or budget to play Carmen Sandi-
ego. The ability to “just sorta fly 
to Italy,” takes an unlimited dis-
posable income (sugar daddy), 
ability to skirt responsibility (baby 
daddy) and a flexible schedule 

that is arranged via text message (by a 
guy known to his employees as “Dad-
dy”). This makes me wonder if strip-
pers aren’t solely responsible for keep-
ing the rest of the world from attacking 
us. Something has to be responsible 
for this passive restraint and I’m guess-
ing it’s the hundreds of hot pieces of 
young ass that aren’t just hostel-ing it 
up with the rest of the exchange stu-
dents. Think about it, you have nothing 
but fat, fanny-pack Wal-Martians invad-
ing all the countries too rich for mission-
aries—giving most of the non-‘Merican 
world the impression that we aren’t ex-
actly any different than we were 500 
years ago. If it weren’t for the Amazoni-
an D-cups buying up all the Hello Kitty 
shit from the locals, we’d be down an-
other two towers in no time.

Now, I’m not going to say that any-
one fitting into the above categories is 
automatically a stripper. But, I’m only 
not saying that because I don’t want 
any more nasty Facebook messages 
from Oxygirl Kittenfuck, explaining to 
me how buying actual Hello Kitty litera-
ture every time she gets drunk on wa-
termelon vodka in Japan, doesn’t au-
tomatically make her a stripper. Once 
I deactivate my Facebook account and 
change my number (give it a few rela-
tionships), I will stand by everything I 
said in this column.

TalesFromTheDJBooth.com
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gin), is to mask the odor while limiting 
the chances of a violent hangover half-
way through a shift. To a stripper, vod-
ka is the tofu of booze. Mixing it with 
anything makes it taste good, but on its 
own, it is completely void of purpose. 
Aside from energy beer marketed to the 
urban demographic (Joose, Four Loko, 
etc.), you will not find a brand of clear 
liquor more willing to fuck up their own 
means than Stoli. This company pro-
duces vodka with flavors such as blue-
berry, cranberry and pomegranate, and 

if you’ve ever taken a straight shot of 
the shit, it was probably while in a strip-
per’s kitchen. Strippers like to smell 
good and booze gives folks bad breath. 
Somewhere along the lines of stripper-
lution, a house mother must have start-
ed a rumor that getting shitfaced with 
the help of artificial strawberry flavor-
ing, reduces the likeliness of stanking 
away customers. Then again, Stoli also 
makes a Jalepeño variety. Yum…
SECONDARy fACEBOOK ACCOUNtS

Does the girl you just added, list 
herself as in an open relationship with 
a character from True Blood? Are her 
photo albums littered with Instagram-
filtered close-ups of shoes, camping 
trips that make Oregon appear suitable 
for bikini-clad activity and the occa-
sional tribal-tattooed, buff, half-shoul-
der cropped from the photos that don’t 
feature empty Stoli bottles in the back-
ground? Does she list both Nickelback 
and Lil Wayne as musical interests, 
next to her favorite movie—the most 
recent adaptation of a Broadway play 
(Rent, Les Misérables, etc)? Congratu-
lations, you are on your way to discov-
ering the harsh truth—Georgia O’Queef 
is not a graduate of Hard Knock Univer-
sity, nor is Hard Knock University even 
a real place. If you are trying to obtain 
an eventual restraining order, the good 
news is that she is most likely “friends” 
with her real life self. Look through her 
dozen non-stripper female friends to 
find the one with a blurry profile picture 
and a random photo of a child at the 
beach. This is her actual page.
wORLDLy ExPERIENCE NOt INVOLVING COL-
LEGE, MILItARy OR ChURCh

Have you ever been told that you 
aren’t cultured because you haven’t 
visited Prague, gated parts of Jamaica, 
Hawaii, Paris, uptown New York or any 
other non-threatening, but far away lo-
cation? If you were told that you should 

visit every one of these places 
during your next week off, and 
the source of this suggestion was 
a 19 year-old girl who never fin-
ished high school, this person is 
a stripper. Aside from, say, free-
lance circus performers and Mor-
mons, no one has the spare time 
or budget to play Carmen Sandi-
ego. The ability to “just sorta fly 
to Italy,” takes an unlimited dis-
posable income (sugar daddy), 
ability to skirt responsibility (baby 
daddy) and a flexible schedule 

that is arranged via text message (by a 
guy known to his employees as “Dad-
dy”). This makes me wonder if strip-
pers aren’t solely responsible for keep-
ing the rest of the world from attacking 
us. Something has to be responsible 
for this passive restraint and I’m guess-
ing it’s the hundreds of hot pieces of 
young ass that aren’t just hostel-ing it 
up with the rest of the exchange stu-
dents. Think about it, you have nothing 
but fat, fanny-pack Wal-Martians invad-
ing all the countries too rich for mission-
aries—giving most of the non-‘Merican 
world the impression that we aren’t ex-
actly any different than we were 500 
years ago. If it weren’t for the Amazoni-
an D-cups buying up all the Hello Kitty 
shit from the locals, we’d be down an-
other two towers in no time.

Now, I’m not going to say that any-
one fitting into the above categories is 
automatically a stripper. But, I’m only 
not saying that because I don’t want 
any more nasty Facebook messages 
from Oxygirl Kittenfuck, explaining to 
me how buying actual Hello Kitty litera-
ture every time she gets drunk on wa-
termelon vodka in Japan, doesn’t au-
tomatically make her a stripper. Once 
I deactivate my Facebook account and 
change my number (give it a few rela-
tionships), I will stand by everything I 
said in this column.

TalesFromTheDJBooth.com
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People bitch and moan a lot these 
days about the power of the media, 
calling it “evil” and “manipulative” to the 
audience. Well, this might be true, but 
they’re not using cheap tricks of per-
suasion just for the sake of being evil 
and manipulative. Nope. Like anything, 
there’s a bottom line involved. They’re 
trying to win arguments or sell prod-
ucts in most cases and you can use the 
same tactics on a personal scale.

Now, this is the modern day, where 
social networking provides a micro-po-
dium for anyone with a terms-of-ser-
vice-appropriate message (in a certain 
format and size) to say whatever they 
feel like saying to their abbreviated au-
dience. But, much like social networks 
can spread information and help expe-
dite communications, they can also be 
used to forcibly validate pretty much 
anything you want people to believe. 
How, you ask? Well, it’s easy! You can 
use the same tricks big media outlets 
use, without even having to pretend to 
be objective.

The easiest way to cement your per-
sonal opinions as valid or factual is with 
the double-whammy of mixed media. In 
the case of social nets, you can’t quite 
get away with as much as, say, a tele-
vision network that hits you with sound, 
video, still images AND text all at once, 
but you can use a combo of text and im-
ages. Don’t be fooled. You can shove 
even the most ridiculous things in the 
direction of factuality using just pictures 
and words. You don’t need to be a whiz 
with image editing tools like Photoshop 
or a master writer, either. Hell, you can 
use “MS Paint” and be barely literate!

Let’s try a few on for size and see 
what we come up with. I’ll include a 
brief intro to the technique—a real-life, 
straight-from-actual-people-on-the-In-
ternet example. Then, I will provide my 
own version, to illustrate the point...

1. thE fAMOUS qUOtE
This is a pretty easy one. You just 

make up something seemingly pro-
found that supports your point of view 
and ascribe it to a famous philosopher, 
intellectual or renowned historical fig-
ure. You see this all the time, particu-
larly when people are trying to vilify 
change.

Here’s our example: Albert Einstein, 
genius physicist and all-around decent 

fellow. Full of pro-
found quotes.

Did he say 
that? Maybe. May-
be not. It’s more 
fact-checking than 

most people care 
to do, so he may 
as well have said 
it! I mean, he said 
a lot of things, 
right? Like this:

He was a smart 
man, Mr. Einstein. Way ahead of his 
time.

2. UN-LIKE IMAGE COMPARISON
This one works by taking two imag-

es (one positive and one negative) and 
forcing a comparison between the two. 
Now, this is done a lot in very valid sce-
narios, but the difference between a 
valid scenario and being your own evil 
media is that the two images do not 
have to have anything to do with the 
point you’re trying to make.

Take this example:
This is some 

pro-weed graph-
ic a random per-
son made. Note, 
how the top im-
age is of magnan-
imous, benevolent 
light from above 
while the bottom is 
a cold, sterile fac-
tory environment. 
You will also note 
that there is no 
weed (cannabis) 
in the top picture, nor is there any alco-
hol in the bottom picture. It’s a picture 
of light and a picture of some factory 
somewhere. You can’t tell what they’re 
making. Is it alcohol? Car parts? Tam-
pons? Bulletproof yarmulkes? Nobody 
knows! Despite this, you are left with 
the impression that the chronic is a gift 
from heaven and 
booze is made on 
an assembly line 
by soulless, un-
derpaid workers in 
corporate-land.

I can tell you’re 
thinking “nobody’s 
dumb enough to 
fall for that kind of 
trick,” but they are 
that dumb, and 
they do fall for it…
all the time, in fact! 
Let’s see what I could come up with:

Yep. It’s just that easy.

3. thE GROSS “GEt-It-Off-ME” PICtURE
This one is great. You put a picture 

of something that’s really nasty looking 
and suggest that it’s because of fill-in-
the-blank. People look and go, “Holy 
crap, that’s bad!” But what is the picture 
really of? Is that really a gland in the hu-
man body? Well, the image says that it 
is. That blue shit doesn’t look good and 
thus, whatever the graphic says is bad 

becomes respon-
sible for this horri-
ble imagery. That 
could be a Califor-
nia-grown walnut 
for all we know, 
but no, trust me, 
it’s fluoride on a pi-
neal gland. Do you 
know how impor-
tant that gland is?! 
Holy fuck, it could 
cause your geni-
tals to disappear 
if it’s not properly 
cared for! No more of that bump n’ grind 
for YOU, if you keep being a jerk.

I like it though. Let’s see what I can 
do:

Fuckin’ Donkey Kong. Banana-steal-
ing, testicle-shriveling motherfucker.

4. thE SCIENtISt qUOtE
I know, it’s very similar to the fa-

mous-person quote above. There’s a 
difference though. In this case, it’s not 
even a famous person, or even a per-
son you would recognize. Nope, it’s just 
“Mr. Science Guy” backing up your be-
liefs fully. He’s a nameless, but official-
looking character, who is pictured and 
quoted. His quote, of course, should 
backup whatever you have to say. Hell, 
he might not even exist, but for the peo-
ple who are watching, he’s solid gold.

Here’s our example:
And here’s what you could do with 

the same format:
Man. That guy 

is totally on the 
ball. I love his 
speeches and 
published papers.

So, those are 
your first four les-
sons in how to be 
your own evil me-
dia. Got some-
thing you be-
lieve in? UFOs? 
Chemtrails? Vatican conspiracy? Sug-
ar beets? Printers? Well, now you have 
the tools to make a hell of a lot of peo-
ple fall into your line of thinking and you 
barely have to try—it’s just that easy! 
So, enjoy turning all the people on your 
social contact list into true believers. 
Sure, you’re not CNN or Fox News or 
MSNBC, but you can use some of the 
same tactics for no money at all.

Good luck with your empire and be 
sure to save a seat for me at the con-
gratulatory banquet. Tell the cooks that 
I like ribs.

-WStM
Wombstretcha the Magnificent is 

a retired rapper and professional troll. 
More of his helpful articles can be found 
at OneHourPharmacy.com
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and manipulative. Nope. Like anything, 
there’s a bottom line involved. They’re 
trying to win arguments or sell prod-
ucts in most cases and you can use the 
same tactics on a personal scale.

Now, this is the modern day, where 
social networking provides a micro-po-
dium for anyone with a terms-of-ser-
vice-appropriate message (in a certain 
format and size) to say whatever they 
feel like saying to their abbreviated au-
dience. But, much like social networks 
can spread information and help expe-
dite communications, they can also be 
used to forcibly validate pretty much 
anything you want people to believe. 
How, you ask? Well, it’s easy! You can 
use the same tricks big media outlets 
use, without even having to pretend to 
be objective.

The easiest way to cement your per-
sonal opinions as valid or factual is with 
the double-whammy of mixed media. In 
the case of social nets, you can’t quite 
get away with as much as, say, a tele-
vision network that hits you with sound, 
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but you can use a combo of text and im-
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as well have said 
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a lot of things, 
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time.
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hol in the bottom picture. It’s a picture 
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liefs fully. He’s a nameless, but official-
looking character, who is pictured and 
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backup whatever you have to say. Hell, 
he might not even exist, but for the peo-
ple who are watching, he’s solid gold.

Here’s our example:
And here’s what you could do with 

the same format:
Man. That guy 

is totally on the 
ball. I love his 
speeches and 
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So, those are 
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sons in how to be 
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the tools to make a hell of a lot of peo-
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D A N C E  C L U B S
ACROPOLIS 1  fOOD LOttERy
8325 SE McLoughlin Blvd | (503) 231-9611
Mon-Sat 7am-2:30am, Sun 11am-2:30am
ASSEtS 61  fOOD
2366 SE 82nd Ave | (503) 384-2463
Mon-Fri 11am-2am, Sat-Sun 5pm-2am
BLUSh 3  fOOD LOttERy
5145 SE McLoughlin Blvd | (503) 236-8559
Mon-Fri 11am-2:30am, Sat 12pm-2:30am,
Sun 4pm-2:30am
BOOM BOOM ROOM 4  fOOD LOttERy
8345 SW Barbur Blvd | (503) 244-7630
Daily 2pm-2am
BOttOMS UP! 5  fOOD LOttERy
16900 NW St. Helens Rd | (503) 621-9844
Mon-Thu Noon-12am, Fri-Sat Noon-2am,
Sun Noon-10pm
CABAREt 7  fOOD LOttERy
17544 SE Stark St | (503) 252-3529
Daily 2pm-2:30am
CASA DIABLO GENtLEMEN’S CLUB 46  fOOD
2839 NW St. Helens Rd | (503) 222-6600
Daily 11am-2:30am
CLUB 205 56  fOOD LOttERy
9939 SE Stark St | (503) 256-0527
Daily 10:30am-2:30am 
CLUB ROUGE 48  fOOD LOttERy
403 SW Stark St | (503) 227-3936
Daily 6pm-2:30am
DANCIN’ BARE 11  fOOD LOttERy
8440 N Interstate Ave | (503) 285-9073
Daily 11:30am-2:30am
DEVILS POINt 12  fOOD LOttERy
5305 SE Foster Rd | (503) 774-4513
Daily 11am-2:30am 
DIAMONDS GENtLEMEN’S CLUB 55  fOOD 18+
3390 NE Sandy Blvd | (503) 894-8722
Mon-Thu 3pm-3am, Fri-Sat 3pm-4am,
Sun 6pm-3am
DOC’S 9  fOOD LOttERy
4229 SE 82nd Ave | (503) 788-1500
Daily 2:30pm-2:30am
DREAM ON SALOON 16  fOOD LOttERy
15920 SE Stark St | (503) 253-8765
Mon-Sat 11am-2am, Sun 1pm-2am
DV8 17  fOOD LOttERy
5021 SE Powell Blvd | (503) 788-7178
Daily 2pm-2:15am
ExOtICA INtERNAtIONAL 18  fOOD LOttERy
240 NE Columbia Blvd | (503) 285-0281
Daily 11am-2:30am
fOxy GIRLS 63  fOOD
18935 E Burnside St | (503) 665-3773
Daily 2pm-2:30am
fRONt AVENUE StRIP 67  fOOD
3075 NW Front Ave | (503) 471-9999
Mon-Thu 11am-Midnight, Fri 11am-2am,
Sat Noon-2am
GOLDEN DRAGON 62  18+
324 SW 3rd Ave | (503) 274-1900
Mon-Fri 2pm-Sunrise, Sat & Sun 6pm-Sunrise
GLIMMERS GENtLEMEN’S CLUB 38  fOOD LOttERy
3532 SE Powell Blvd | (503) 234-6033
Daily 11am-2:30am 
hAwthORNE StRIP 19  fOOD LOttERy
1008 SE Hawthorne Blvd | (503) 232-9516
Daily 2pm-2:30am
hEAt GENtLEMEN’S CLUB 57  fOOD LOttERy
12131 SE Holgate Blvd | (503) 762-2857
Daily 10:30am-2:30am
JAG’S CLUhOUSE 32  fOOD
605 N Columbia Blvd | (503) 289-1351
Daily 11am-2am

JIGGLES 22  fOOD 18+
7455 SW Nyberg St | (503) 692-3655
Mon-Thu 3pm-2am, Fri-Sat 3pm-3am, Sun 6pm-2am
JODy’S BAR & GRILL 23  fOOD LOttERy
12035 NE Glisan  St | (503) 255-5039
Daily 7am-2:30am
KING’S wILD 15  fOOD LOttERy
13550 SE Powell Blvd | (503) 208-3506
Daily 1pm-2:30am
thE LANDING StRIP 30  fOOD LOttERy
6210 NE Columbia Blvd | (503) 281-3212
Daily 10am-2:30am
LUCKy DEVIL LOUNGE 47  fOOD LOttERy
633 SE Powell Blvd | (503) 206-7350
Daily 11am-2:30am
LURE ExOtIC LOUNGE 2  fOOD LOttERy
11051 SW Barbur Blvd | (503) 244-3320
Daily 11:30am-2:30am
MAGIC GARDENS 24  fOOD LOttERy
217 NW 4th Ave | (503) 224-8472
Mon-Sat Noon-2:30am Sun 6pm-2:30am
MARy’S CLUB 25  fOOD LOttERy
129 SW Broadway | (503) 227-3023
Daily 11:30am-2:30am
MyStIC GENtLEMEN’S CLUB 52  fOOD LOttERy
9950 SE Stark St | (503) 477-9523
Mon-Fri 9am-2:30am Sat-Sun 7am-2:30am
NICOLAI St. CLUBhOUSE 27  fOOD
2460 NW 24th Ave | (503) 227-5384
Mon-Fri 9am-2:30am Sat 11am-2:30am
thE OffICE 68  fOOD LOttERy
6910 N Interstate Ave | (503) 236-8559
Daily 11am-2:30am
thE PALLAS 28  fOOD LOttERy
13639 SE Powell Blvd | (503) 760-8128
Mon-Sat 11:30am-2:30am Sun 1pm-2:30am
PIRAtE’S COVE 29  fOOD LOttERy
7417 NE Sandy Blvd | (503) 287-8900
Daily 2pm-2:30am
PItIfUL PRINCESS 60  fOOD 
12646 SE Division St | (503) 954-1019 
Daily 11am-2:30am
RIVERSIDE CORRAL 31  fOOD
545 SE Tacoma St | (503) 232-6813
Mon-Sat 10am-2:30am Sun 1pm-1am
ROSE CIty StRIP 10  fOOD
3620 SE 35th Pl | (503) 239-1004
Daily 3pm-2:30am
SAfARI ShOwCLUB 33  fOOD LOttERy
3000 SE Powell Blvd | (503) 231-9199
Daily 11am-2:30am
SASSy’S BAR & GRILL 34  fOOD LOttERy
927 SE Morrison St | (503) 231-1606
Daily 10:30am-2:30am
ShIMMERS GENtLEMEN’S CLUB 40  fOOD LOttERy
8000 SE Foster Rd | (971) 230 - 0047
Mon-Sat 9:30am-2:30am Sun 10am-2:30am 
SKINN GENtLEMEN’S CLUB 21  fOOD LOttERy
4523 NE 60th Ave | (503) 288-9771
Daily 10am-2:30am
SKy CLUB 66  fOOD LOttERy
50 SW 3rd Ave | (503) 223-1375
Showtimes: Thu-Sat 9:30pm-1am
Restaurant: Wed-Sun 11am-1am
SOOBIE’S 35  fOOD
333 SE 122nd Ave | (503) 253-8892
Mon-Sat 11:30am-2:30am, Sun 4pm-2:30am
SPyCE GENtLEMEN’S CLUB 49  fOOD LOttERy
33 NW 2nd Ave | (503) 243-4646
Sun-Thu 6pm-2:30am, Fri-Sat 3pm-2:30am
StARS CABAREt BEAVERtON 36  fOOD
4570 SW Lombard Ave | (503) 350-0868
Mon-Sat 11am-2:00am, Sun 4pm-2am
StARS CABAREt BRIDGEPORt 50  fOOD
17939 SW McEwan Rd | (503) 726-2403
Mon-Sat 11am-2am, Sun 4pm-2am

thE SUNSEt StRIP 37  fOOD
10205 SW Park Way | (503) 297-8466
Mon-Fri 11:30am-2:30am, Sat 4pm-2:30am,
Sun 5pm-2:30am
tOMMy’S tOO 39  fOOD
10335 SE Foster Rd | (503) 774-5220
Daily 11am-2am
UNION JACKS 43  fOOD
938 E Burnside St | (503) 236-1125
Mon-Thu 4pm-2:30am, Fri-Sun 3pm-2:30am
thE VIP ROOM 49  fOOD 18+
10018 SW Canyon Rd | (503) 297-5389
Mon-Wed 2pm-2am, Thu-Sat 2pm-4am, Sun 
7pm-2am
wILD ORChID 65  fOOD
15826 SE Division St | (503) 894-9219
Daily 1pm-2:30am
505 CLUB 45  fOOD LOttERy
505 NW Burnside Rd | (503) 666-2286
Daily 11am-2:30am

B U S I N E S S E S
ADULt VIDEO ONLy StORES 102
Vancouver:  10620 NE 4th Plain Rd
(360) 253-2806 | Mon-Thu 8am-12am,
Fri-Sat 8am-1am, Sun 8am-11pm
ALL ADULt VIDEO 103
14555 SE McLoughlin Blvd | (503) 652-2004
Daily 24 hours
ANGELSPDx.COM 101
3533 SE 39th Ave | (503) 727-3580
Fri & Sat 8pm-4am
APhRODItE’S 168
10931 SW 53rd Ave | Ph coming soon
Daily 2pm-4am
AREA 69 104
7720 SE 82nd Ave | (503) 774-5544
Daily 10am-2am
BLUE SPOt VIDEO 106
3232 NE 82nd Ave | (503) 251-8944
Daily 24 hours
CAthIE’S 109
8201 SE Powell Blvd #H | (503) 771-9979
Daily 9am-12am
CLUB fANtASy 158
1232 NE Columbia Blvd | (503) 445-6688
Daily 24 hours
ExOtIC NIGhtS BOOKS 114
5620 NE MLK Blvd | (503) 493-3944
Mon-Fri Noon-11pm, Sat 5pm-Midnight
Live Models: Mon-Sat Noon-11pm
fANtASyLAND (2) 116
5228 SE Foster Rd (503) 775-0094
Daily 24 hours
16014 SE 82nd Dr (503) 655-4667
Daily 24 hours
fAt COBRA VIDEO 118
5940 N Interstate Ave | (503) 247-DICK (3425)
Mon-Fri 6am-3am, Sat-Sun 24 hours
fLESh 124
330 SW 3rd Ave | (503) 227-1527
Daily 6pm-3am
fROLICS 120
8845 NE Sandy Blvd | (503) 408-0958
Daily 24 hours
hEAVEN’S CLOSEt 122
5429 SE 72nd Ave | (503) 537-7286
Tue-Sat 11am-8pm
hOt BOx 157
4589 SW Watson Ave | (503) 574-4057
Mon-Sat 11am-10pm, Sun 11am-9pm
hUNNIES 148
3520 NE 82nd Ave | (503) 254-4226
Daily 24 hours
LIBERAtED wORLD 123
10660 SE Division St | (503) 257-6881
Daily 24 hours

MR. PEEP’S / MR. PEEP’S tOO (2) 162
13355 SW Henry St | (503) 643-6645
20625 SW TV Hwy, Aloha OR | (503) 356-5624
Daily 24 hours
Oh ZONE 126
6218 NE Columbia Blvd | (503) 284-4759
Daily 10am-3am
OREGON thEAtER 127
3530 SE Division St | (503) 232-7469
Daily from Noon
PARADISE VIDEO 128
14712 SE Stark St | (503) 255-9414
Daily 24 hours
PARIS thEAtRE 129
6 SW 3rd Ave | (503) 295-7808
Mon-Thu 11am-12am, Fri-Sun 24 hours
PASSIONAtE DREAMS (2) 130
6644 SE 82nd Ave | (503) 775-6665
10518-B NE Sandy Blvd | (503) 252-5559
Daily 10am-4am
PEEP hOLE 131
709 SE 122nd Ave | (503) 257-8617
Daily 24 hours
POPPI’S PIPES 156
1712 E. Burnside St | (503) 206-7731 
Mon-Fri 10am-8pm, Sat 11am-8pm,
Sun 11am-6pm
PUSSyCAtS 134
3414 NE 82nd Ave | (503) 477-5602 
314 W Burnside St, Suite 300 | (971) 279-4404
5226 SE Foster  Rd | (971) 279-5395
SW Barbur Blvd @ SW 53rd Ave | (971) 279-4303
Daily 24 hours
SECREt RENDEZVOUS 136
12503 SE Division St #C | (503) 761-4040
Daily 24 hours
ShEENA’S G  SPOt 137
8315 SW Barbur Blvd | (503) 972-1111
Daily 24 hours
SINfUL fAShION BOUtIqUE & LINGERIE MODELING 
StUDIO 166
8426 SW 22nd Ave | (503) 719-0831
Daily 10am-3am
SILVER SPOON 139
8521 SW Barbur Blvd | (503) 245-0489
Mon-Sat 10am-7pm, Sun Noon-5pm
SPARtACUS LEAthERS 141
300 SW 12th Ave | (503) 224-2604
Mon-Thurs 10am-11pm, Fri-Sat 10am-12am,
Sun Noon-9pm
StILEttO LINGERIE MODELING 163
7827 SE Powell Blvd | (503) 568-4090
Daily 24 hours
tABOO VIDEO (4) 144
Downtown: 311 NW Broadway | (503) 227-3443 
Portland: 237 SE MLK Blvd | (503) 239-1678
Portland: 2330 SE 82nd Ave | (503) 777-6033
Vancouver: 4811 NE 94th Ave | (360) 254-1126
Daily 24 hours
tORChED ILLUSIONS 149
17935 SW Tualatin Valley Hwy | (503) 259-2310
Daily 10am-11pm
thE tOy BOxxx 164
12436 SE Powell Blvd | (503) 761-0355
Daily 24 hours
VICE 165
7950 SE Foster Rd | (503) 788-7628
Daily 11am-1am
CLUB xxx 167
3400 NE 82nd Ave | (503) 261-1111
Daily 24 hours
x-OtIC tAN 147
8431 SE Division St | (503) 257-0622
Daily 24 hours
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ADULt ShOP A

155 Lancaster Dr SE / (503) 585-8288
Videos, Magazines, Multi Ch. Arcade, Lingerie
24 Hours / 7 Days
ADULt ShOP B

3113 River Rd / (503) 390-4371
Videos, Magazines, Multi Ch. Arcade, Lingerie
10am-Mid / 7 Days
ADULt ShOP C

2410 Mission St S / (503) 763-3556
Videos, Magazines, Multi-Ch. Arcade, Lingerie
24 Hours / 7 Days
BOB’S ADULt BOOKS D

3815 State St / (503) 363-3846
Adult Books, Videos, 63 Ch. Arcade and 
Mini-theatre 
9am-2am / 7 Days
ChEEtAhS xxx CABAREt M

3453 Silverton Rd NE / (503) 581-7343
18+ Juice Bar, Full Menu
Sun-Thu 7pm-2am, Fri-Sat 7pm-4am
EVA’S BOUtIqUE E

5530 Commercial St SE / (503) 763-6754
3593 Silverton Rd NE / (503) 385-8111
Lingerie, Clothing, Books, Gifts, Novelties
Mon-Thu 10am-Mid, Fri-Sat 10am-2am
thE fIREhOUSE CABAREt G

5782 Portland Rd NE / (503) 393-4782
Full Bar, Full Menu, Lottery
Mon-Sat Noon-2:30am, Sun 6pm-2:30am
hARD CANDy h

940 Commercial St NE / (503) 365-2802
Full Bar, Full Menu, 2 Stages
Mon-Sat Noon-2:30am, Sun 4pm-2:30am
PRESLEy’S PLAyhOUSE I

3803 Commercial St SE / (503) 371-1565
Full Bar, Full Menu, Light-Up Dance Floor And Pole
2pm-2:30am / 7 Days
SPICE VIDEO J

3473 Silverton Rd / (503) 370-7080
Videos, Magazines, Multi Ch. Arcade
24 Hours / 7 Days

StARS CABAREt K

1550 Weston Ct NE / (503) 370-8063
Full Bar, Full Menu, Sports Room, 4 Stages
Mon-Sat 11am-2:30am, Sun 4pm-2:30am
SwEEthEARtS LINGERIE MODELING L

3453 Silverton Rd NE / (503) 581-7343
Lingerie Modeling
24 Hours / 7 Days
VIxENS N

3815 State St / (971) 304-7682
Lingerie Modeling
24 Hours / 7 Days

A L B A N y
 ADULt ShOP 
3404 Spicer Dr SE / (541) 812-2522
Videos, Magazines, Books, Novelties, Arcade, 
Lingerie
24 Hours / 7 Days

A S t O R I A
 ANNIE’S SALOON 
2897 Marine Dr / (503) 325-2746
Beer & Wine, 1 Stage
Tue-Sat 5pm-2:30am

B E N D
IMAGINE thAt 
197 NE Third St / (541) 312-8100
Videos, Magazines, Toys, Body Jewelry,
Novelty Gifts
24 Hours / 7 Days
PLEASURE wORLD 
1843 NE 3rd St / (541) 317-9723
Videos, Novelties, Lingerie, Books
24 Hours / 7 Days
StARS CABAREt 
197 NE 3rd St / (541) 388-4081
Full Bar, Full Menu, Beautiful Dancers
Mon-Sat 11am-2am, Sun 4pm-2am

C L At S K A N I E
CLUB U-wAUNA 
91844 Rulyville Rd / (503) 455-2278
1 Stage, Full Bar, Full Menu
Mon-Sat 3pm-2am

C O O S  B Ay
BAChELOR’S INN 
63721 Edwards Rd / (541) 266-8827
1 Stage, Full Bar, Full Menu
Mon-Sat 4pm-2am, Sun 6pm-2am

C O R V A L L I S
ADULt ShOP 
2315 9th St NW / (541) 754-7039
Videos, Magazines, Books, Novelties, Arcade, 
Lingerie
10am-2am / 7 Days

E U G E N E
ADULt ShOP 
290 River Rd / (541) 688-5411
Videos, Magazines, Books, Novelties, Arcade, 
Lingerie
24 Hours / 7 Days
ADULt ShOP 
720 Garfield St / (541) 345-2873
Videos, Magazines, Books, Novelties, Arcade, 
Lingerie
Mon-Thurs 8am-12am, Fri-Sat  24 Hours
ADULt ShOP 
86784 Franklin Blvd / (541) 636-3203
Videos, Magazines, Books, Multi Ch. Arcade, 
Novelties, Lingerie
8am-Midnight / 7 Days
B & B DIStRIBUtORS 
710 W 6th Ave / (541) 683-8999
Videos, Arcade, Clothing, Novelties, Viewing Room
24 Hours / 7 Days
thE NILE 
1030 Highway 99 N / (541) 688-1869
Bar, Food, Dancers
Mon-Sat Noon-2am, Sun 3pm-12am
SILVER DOLLAR CLUB 
2620 W 10th Pl / (541) 485-2303
Beer & Wine, Food, 3 Stages
Mon-Sat 11:30am-2:30am, Sun 6pm-2:30am

G E R V A I S
LASt ChANCE SALOON 
7650 Checkerboard Ct / (503) 792-5100
Full Bar, Lottery, 1 Stage
Mon-Sat Noon-2:30am, Sun 1pm-2:30am

K L A M At h  f A L L S
thE ALIBI 
5711 S 6th St / (541) 882-0145
1 Stage, Beer and Wine, Lottery
Mon-Sat 3pm-2:30am, Sun 3pm-Mid

L I N C O L N  C I t y
IMAGINE thAt II 
2159 NW Highway 101, Suite C
(541) 996-6600
Videos, Magazines, Toys, Body Jewelry,
Novelty Gifts
Sun-Thu 10am-10pm, Fri-Sat 10am-Mid

M E D f O R D
ADULt LAND 
2755 South Pacific Highway / (541) 770-5493
Videos, Magazines, Toys, Novelties, Arcade, 
Lingerie
Mon-Thu 9am-10pm, Fri & Sat 10am-Mid,
Sun 10am-9pm
ADULt ShOP 
261 Barnett Rd / (541) 772-5220
Videos, Magazines, Books, Novelties, Arcade, 
Lingerie
24 Hours / 7 Days
ADULt ShOP 
3340 North Pacific Highway / (541) 776-9964
Videos, Magazines, Toys, Novelties, Clothes
Mon-Thu 10am-9pm, Fri & Sat 10am-10pm, 
Closed On Sundays
CAStLE MEGAStORE 
1113 Progress Dr / (541) 608-9540
Videos, Magazines, Toys, Novelties, Clothes
9am-1am / 7 Days

thE OffICE 
1 South Riverside / (541) 772-4079
Full Bar, Full Menu, Lottery
Mon-Fri Noon-2am, Sat & Sun 2pm-2am

N E w P O R t
SPICE VIDEO 
611 SW Coast Highway / (541) 574-6969
Videos, Magazines, Multi-Channel Arcade
24 Hours / 7 Days

R E D M O N D
BIG t’S 
413 SW Glacier Ave / (541) 504-3864
2 Stages, Full Bar, Full Menu, Lottery, Pool
3pm-2:30am / 7 Days

R I C E  h I L L
ADULt ShOP 
45 Miles South Of Eugene 
(Rice Hill Exit #148 Off Of I-5)
726 John Long Rd / (541) 849-3344
Videos, Magazines, Books, Novelties, Arcade, 
Lingerie
24 Hours / 7 Days

R O S E B U R G
fILLED wIth fUN 
2498 Old Highway 99E S / (541) 957-3741
Novelties, Videos, Arcade, Toys, Magazines
Mon-Sat 9am-Mid, Sun Noon-Mid

S P R I N G f I E L D
B & B ADULt VIDEO 
2289 Olympic St / (541) 726-7317
Videos, Arcade, Clothing, Novelties, Viewing Room
24 Hours / 7 Days
BRICK hOUSE 
136 4th St / (541) 988-1612
Full Bar, Full Menu, Dancers, 1 Stage, 2 Cages
Mon-Sat 3pm-2:30am
CAStLE MEGAStORE 
3270 Gateway / (541) 988-9226
Videos, Magazines, Toys, Novelties, Clothes
Sun-Thu 8am-2am, Fri & Sat 8am-3am
CLUB 1444 
1444 Main St / (541) 726-7299
Full Bar, Full Menu, Dancers And 1 Stage
Mon-Sat Noon-2:30am, Sun 3pm-2:30am
ExCLUSIVELy ADULt 
1166 South A St / (541) 726-6969
Videos, Mags, Clothes, Novelties, Arcade
24 Hours / 7 Days
SPyCE GENtLEMEN’S CLUB 
1195 Main St
ShAKERS BAR AND GRILL 
1195 Main St / (541) 736-5177
Full Bar, Full Menu, Dancers
Noon-2:30am / 7 Days
SwEEt ILLUSIONS 
1836 South A St / (541) 762-1503
Full Bar, Full Menu, Lottery, 2 Stages
Mon-Sat Noon-2:15am

t h E  D A L L E S
ADULt ShOP 
3506 W 6th St / (541) 298-1874
Videos, Magazines, Books, Novelties, Arcade, 
Lingerie
8am-2am / 7 Days

U M At I L L A
thE RIVERSIDE 
1501-6th St / (541) 922-4112
2 Stages, Full Bar, Lottery, Full Menu,
Tue-Thu 4pm-2:30am, Fri 11am-2:30am,
Sat & Sun Noon-2:30am, Closed Mon
Adult Entertainment: 6pm-2am
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DON’t StOP BELIEVING…IN ASShOLES.
I’ll never understand what it is about 

Journey. Why do they hold so much 
power? The group is played in the strip 
club to the point of obscenity. Yet, every 
night, when people hear the first open-
ing chords of “their song,” the club be-
comes chaos. People scream and throw 
their hands up in their air. They leap out 
of their chairs and wrestle with their jack-
ets, fishing for their lighters. A little part of 
me dies inside…every time.

Last night, I was giving a lapdance 
alongside another girl with a customer. 
Our club isn’t much of a lapdance club. 
There are no private booths for you to ne-
gotiate exactly what “no touching” means 
between you and the stripper. At my club 
you sit, on your hands, on a pleather 
bench, right beside other customers pur-
chasing lapdances. Our bouncers, one of 
which wears a fully-stocked riot vest and 
rocks facial piercings and tattoos, will 
burn holes through your khakis as they 
watch over the dance room and shine 
flashlights in the eyes of any perpetrators 
of suspect movement. We’re not exactly 
a jack shack.

I wrapped up my customer’s dance, 
collected my money and was getting 
dressed, when I heard a loud collective 
cheer from the bar and heard the all-too-
familiar, “She’s just a small time girl…” At 
this point, without fail, the DJ cuts off the 
music inviting the patrons to finish, “Liv-
ing in a LONELY world.”

Yeah, get that midnight train to take 
me the fuck out of here.

The customer who had been occu-
pied with my co-worker about jumped out 
of his seat in excitement. “KEEP DANC-
ING!” He frantically waved at me to keep 
going for his friend. He begged my fellow 
dancer and I to continue this side-by-side 
lapdance to this very special song. He 
assured his companion he would foot the 

bill. No time for chit-chat—we’re wasting 
precious stanzas. Judging from the va-
cant expression and gentle swaying of 
my customer, I’d say he was a little too 
inebriated to appreciate the unique bond-
ing experience being facilitated by his 
buddy. I didn’t have anything else better 
going on. Who am I to judge?

Unfortunately, the customer beside me 
was not getting it “any way he wanted it” 
and was too handsy for the club or my co-
worker’s liking. Their dance was abruptly 
cut short. The customer, of course, didn’t 
feel like paying for the dances he pur-
chased. Even if he felt like he shouldn’t 
have to pay for the partial dance he re-
ceived (which he absolutely SHOULD), 
I’m curious why he felt he shouldn’t have 
paid me for the full dance I gave to his 
friend. I didn’t have time to argue about 
it. I was late to the main stage, and for 
the first time the entire night, there were 
more than two customers at the rack. I 
left and decided to let the bouncer and 
the other dancer work it out with the cus-
tomer. If I got my money, awesome; if I 
didn’t, lame. I wasn’t going to let $25 ruin 
my night. When I was done with my stage 
set, one of the bouncers came up to me 
and thrust $80 into my hands (inexplica-
bly, way more than I was owed). He told 
me not to “ever make him do that again.” 
He said it was my responsibility to collect 
money for a dance up front. That way I 
don’t get stiffed and he doesn’t have to 
argue with drunken customers. I nodded 
my head and told him I was sorry. I’m not 
one to argue with my bouncers, unless 
it really matters…

BUT, here’s what I have to say about 
getting paid for dances up front:

It’s a great idea in theory. In our cash 
business, there’s no real way to hold cus-
tomers and dancers accountable. It’s stu-
pid for a dancer (or any type of sex work-
er) to perform his or her service without 
first getting paid—there’s too much risk. 
But, this really isn’t how the world works. 
You don’t pay a contractor before he re-
models your bathroom and you don’t 
even pay a doctor before he takes an 
X-ray—it just isn’t how society has laid 
out the rules of trade. Therefore, when 
I take a customer into a VIP room and 
try to convince him to do this particular 

transaction ass-backwards from how he 
does every other transaction in his entire 
life, he is immediately ill-at-ease. He’s al-
ready decided he’s not so sure he likes 
this experience and will likely get up and 
leave after his lapdance is over. No tip. 
No repeat dance. He feels used, awk-
ward and wants the hell out. However, if I 
take a customer in the VIP room and start 
dancing for them, as the song ends, I ask 
if they’d like another and remind them 
it’ll be another $25 and so on. I give the 
customer a nice little total at the end. I’m 
rarely walked out on and often tipped. I 
feel that carrying out my transactions in 
this manner makes me more money in 
the long run.

In the event I am walked out on, I ap-
preciate the help and backup from my 
bouncers. I tip them all well, and if they 
can get a cheap asshole to fork over his 
money, I’ll give a sizeable percentage of 
it directly to said bouncer.  If it wasn’t for 
him, I’d be out the money for the entire 
dance. It’s better to show my bouncer how 
much he’s appreciated and walk away 
with $10, than the $0 I would have had. In 
fact, a similar situation had occurred the 
night before. My favorite bouncer tracked 
the drunken little douche down and made 
him cough up the $25 he tried to literal-
ly run out on. I handed my bouncer back 
$15 of it and told him I loved having him 
around. I’m not going to throw a fit if I do 
lose money. I know it’s a risk I open my-
self up to, I can’t blame anybody but my-
self and the dance-n-dash jerk. I try to 
use my best judgment with customers, if I 
feel they are a squirrelly one, I collect my 
money up front. Sometimes, I’m wrong.

The bouncer, on this night, would not 
accept an extra tip. He informed me that 
all the bouncer tips were pooled and that 
if I wanted to tip extra, that was fantas-
tic, but I had to put it in the “tip pool.” I 
think this is bullshit. It’s ridiculously unfair 
to our talented bouncers (and let me tell 
you, there are some that are infinitely bet-
ter than others). I would throw a goddamn 
fit if I had to pool my tips with the other 
dancers and split them evenly at the end 
of the night. Who doesn’t accept an extra 
tip slipped to them for a job well done? 
We’re not in Communist China here. 
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DON’t StOP BELIEVING…IN ASShOLES.
I’ll never understand what it is about 

Journey. Why do they hold so much 
power? The group is played in the strip 
club to the point of obscenity. Yet, every 
night, when people hear the first open-
ing chords of “their song,” the club be-
comes chaos. People scream and throw 
their hands up in their air. They leap out 
of their chairs and wrestle with their jack-
ets, fishing for their lighters. A little part of 
me dies inside…every time.

Last night, I was giving a lapdance 
alongside another girl with a customer. 
Our club isn’t much of a lapdance club. 
There are no private booths for you to ne-
gotiate exactly what “no touching” means 
between you and the stripper. At my club 
you sit, on your hands, on a pleather 
bench, right beside other customers pur-
chasing lapdances. Our bouncers, one of 
which wears a fully-stocked riot vest and 
rocks facial piercings and tattoos, will 
burn holes through your khakis as they 
watch over the dance room and shine 
flashlights in the eyes of any perpetrators 
of suspect movement. We’re not exactly 
a jack shack.

I wrapped up my customer’s dance, 
collected my money and was getting 
dressed, when I heard a loud collective 
cheer from the bar and heard the all-too-
familiar, “She’s just a small time girl…” At 
this point, without fail, the DJ cuts off the 
music inviting the patrons to finish, “Liv-
ing in a LONELY world.”

Yeah, get that midnight train to take 
me the fuck out of here.

The customer who had been occu-
pied with my co-worker about jumped out 
of his seat in excitement. “KEEP DANC-
ING!” He frantically waved at me to keep 
going for his friend. He begged my fellow 
dancer and I to continue this side-by-side 
lapdance to this very special song. He 
assured his companion he would foot the 

bill. No time for chit-chat—we’re wasting 
precious stanzas. Judging from the va-
cant expression and gentle swaying of 
my customer, I’d say he was a little too 
inebriated to appreciate the unique bond-
ing experience being facilitated by his 
buddy. I didn’t have anything else better 
going on. Who am I to judge?

Unfortunately, the customer beside me 
was not getting it “any way he wanted it” 
and was too handsy for the club or my co-
worker’s liking. Their dance was abruptly 
cut short. The customer, of course, didn’t 
feel like paying for the dances he pur-
chased. Even if he felt like he shouldn’t 
have to pay for the partial dance he re-
ceived (which he absolutely SHOULD), 
I’m curious why he felt he shouldn’t have 
paid me for the full dance I gave to his 
friend. I didn’t have time to argue about 
it. I was late to the main stage, and for 
the first time the entire night, there were 
more than two customers at the rack. I 
left and decided to let the bouncer and 
the other dancer work it out with the cus-
tomer. If I got my money, awesome; if I 
didn’t, lame. I wasn’t going to let $25 ruin 
my night. When I was done with my stage 
set, one of the bouncers came up to me 
and thrust $80 into my hands (inexplica-
bly, way more than I was owed). He told 
me not to “ever make him do that again.” 
He said it was my responsibility to collect 
money for a dance up front. That way I 
don’t get stiffed and he doesn’t have to 
argue with drunken customers. I nodded 
my head and told him I was sorry. I’m not 
one to argue with my bouncers, unless 
it really matters…

BUT, here’s what I have to say about 
getting paid for dances up front:

It’s a great idea in theory. In our cash 
business, there’s no real way to hold cus-
tomers and dancers accountable. It’s stu-
pid for a dancer (or any type of sex work-
er) to perform his or her service without 
first getting paid—there’s too much risk. 
But, this really isn’t how the world works. 
You don’t pay a contractor before he re-
models your bathroom and you don’t 
even pay a doctor before he takes an 
X-ray—it just isn’t how society has laid 
out the rules of trade. Therefore, when 
I take a customer into a VIP room and 
try to convince him to do this particular 

transaction ass-backwards from how he 
does every other transaction in his entire 
life, he is immediately ill-at-ease. He’s al-
ready decided he’s not so sure he likes 
this experience and will likely get up and 
leave after his lapdance is over. No tip. 
No repeat dance. He feels used, awk-
ward and wants the hell out. However, if I 
take a customer in the VIP room and start 
dancing for them, as the song ends, I ask 
if they’d like another and remind them 
it’ll be another $25 and so on. I give the 
customer a nice little total at the end. I’m 
rarely walked out on and often tipped. I 
feel that carrying out my transactions in 
this manner makes me more money in 
the long run.

In the event I am walked out on, I ap-
preciate the help and backup from my 
bouncers. I tip them all well, and if they 
can get a cheap asshole to fork over his 
money, I’ll give a sizeable percentage of 
it directly to said bouncer.  If it wasn’t for 
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they had introduced themselves 
as Canadians, not that they need-
ed to. It didn’t take a well-trained 
ear to immediately discern the 
tickling inflection with which they 

spoke and the rounding of their O’s. The 
Vancouver dudes (from “Canadia”, as I 
teased) were a lovely lot and I led one 
from the couch—away from his buddies 
and in to the private dance room.

He settled himself in to the squishy 
seat, and although it had seen much 
bigger asses, he patted the armrest and 
joked, “I think we might break this fuck-
er.” I nodded, with faux seriousness, 
“Yes, I’m very sensitive about my obesi-
ty. Quit it.” He smiled again, “No, I’m re-
ally a bit of a fat guy.” I paused to exam-
ine him. He was perhaps 20 lbs. heavy 
for his stocky frame, but nothing that 
would cause me to question his heart 
health.  He spoke again, “Maybe I’m not 
fat by American standards, but in Cana-
da, I’m considered overweight.”

He was totally right. And the com-
ment stuck with me. Even after they 
were long gone, I was struck by the sim-
ple poignancy of it. Later that night, after 
the party was over and the club was qui-
et, I faced my George Washingtons, An-
drew Jacksons and the occasional Ben-
jamin Franklin in neat piles, while the 
bartender scurried about to clean up. 
The televisions were still blaring silently 
and I could see that Larry the Cable Guy 
was yakking his endorsement for over-
the-counter Prilosec.

It’s pretty easy to be an American. 
This time of year, we are allowed, no, 
expected to display pride and patriotism 
for the country that so few of us have 
worked so hard to build. Big box stores 
offer their aisle displays of Old Glory; 
you can buy all of the made-in-China 
mini flags you can afford for only a dol-
lar or so each. July 4th is the day when 
my neighbors will be lighting off their ille-
gally purchased firecrackers and noise 
makers and dogs everywhere will be 
hiding under the bed. The next morning, 
police and hospitals will be catching up 
with all of the property damage and as-
saults from the celebrations of the eve-
ning. Taxpayers will help cover the cost 
and everyone will complain each year 
as those percentages rise.

I’ll be celebrating and embracing the 
nude performing arts, (since the Oregon 

Constitution has determined it to be an 
art) although the remaining 49 states 
are typically pretty quick to dismiss all 
adult entertainment as salaciously den-
igrating—even though it’s one of the 
most recession-resistant industries. I 
consider myself extremely fortunate that 
I can earn a respectable living by danc-
ing nude for strangers. In many parts of 
the world, honor killings for charges of 
female indecency are common. I think 
I vowed never to visit the Middle East, 
when I read of the Saudi woman who 
was sentenced to a drowning death in 
her family swimming pool. Her crime? 
Her brother’s friend raped her.

Yet, sometimes, the obsession with 
female parts can be a double-edged 
sword and I am reminded of this every 
time I step foot outside of my home. A 
walk to the grocery store is like an exer-
cise in personal restraint, since strang-
ers just seem to love to verbally harass 
anything with a vagina and two legs. 
When I arrive at the aforementioned 
grocery store, I will see racks of bright-
ly-colored magazines screaming at me 
with suggestions on how to shop my 
way to a better life, exercise my way to 
a bigger butt and flirt my way to a man.

We’ve gotten our priorities screwed 
up.

In a country that was founded by 
people called the Puritans (amongst 
other groups), it’s quaintly ironic that our 
culture is obsessed with sex. Add in the 
modern fact that the U.S. is the world-
wide leader in entertainment (via Hol-
lywood) and our society is a muddled 
combination of nip slip obsession, fe-
male idolatry and “slut shaming.” Con-
sider the Victoria’s Secret models, also 
known as “Angels.” These women are 
stunning, statuesque examples of lazy 
strippers, who simply strut down a cat-
walk in overpriced underwear and over-
sized white wings. The average strip-
per will work harder on her own stage 
every night beating the shit out of her 
knees, spreading stiff legs for strangers 
and making nude pullups look easy. In 
spite of this, the word “stripper” leaves a 
sour taste in most mouths. This is an ex-
ample of archetypes; the untouchable, 
wind-blown Angels are the perfect Ma-
donna archetype to the stripper-whore 
archetype. It’s giving me a complex.

Another fine example of the Ameri-

can obsession with beauty, is the fact 
that the average Kardashian will earn 
more money per episode for any of 
their television shows, than any teach-
er will in an entire year.  Let’s consider 
what implications this has for our fu-
ture generations.

While so many people will insist that 
America sets a worldwide standard for 
democracy and ethics, I’d like to know 
why it took until 2013 for a goddamn ce-
real commercial to show an interracial 
family. I was delighted to realize that 
Cheerios was making history in adver-
tising until I realized that this shouldn’t 
even be a topic of discussion, nearly fif-
ty years after interracial marriage was 
made legal.

It’s a sign of the times when a Cheeri-
os commercial displaying an interracial 
family is cheered for its progressive-
ness, as if we need one more reason 
to pat ourselves on the back. It’s a sign 
that things need to change in this coun-
try, when the leading fast food compa-
nies are able to sell burgers and fries 
that contain more preservatives and 
dyes than those that exist in my strip-
per makeup. It’s a sign that things in this 
country need to change, when Larry the 
Cable Guy is endorsing a gut-numbing 
medication, encouraging us to eat as 
much deep-fried food as we want.

I haven’t been alive long enough 
to know if things are getting better or 
worse, it’s all relative anyway. The last 
couple of decades have seen aware-
ness in some social issues, such as the 
lessening of teen pregnancy with bet-
ter sex education. The drop in HIV and 
AIDS-related deaths, with prevention, 
screening and medication. An increased 
awareness of race discussion, our first 
black president, a female Secretary of 
State and even a resurgence of rock 
and roll music. As a stripper, I’m sure 
that much of this country would point the 
finger at women like me, for the break-
down of society. I had no idea how dan-
gerous I’d become, simply by dancing 
and disrobing. I think the real problems 
are much more sinister. Besides, if pret-
ty naked ladies are the worst part of a 
society, I’d like to move to that country 
instead. Whatever. Drink a beer. Blow 
some shit up. Do it for ‘Merica. 

Elle dances at Lucky Devil Lounge 
on Sunday, Tuesday and Friday nights.
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When you can’t get Steve Gutten-
berg for Police Academy 8, you hire the 
dude that kind of looks like Steve Gut-
tenberg because, well, it’s pretty much 
the only work he can get. The same 
rule applies for theme songs, many 
of which I have discovered due to my 
current run at sobriety and the Netflix 
queue that rules everything around me. 
Here are three of my favorites:
RUN DMC – GhOStBUStERS RAP

Ghostbusters (written by my great 
uncle Ray Parker, Jr.) was originally 
the target of a justifiable lawsuit from 
Huey Lewis & The News. While the 
movie was in production, the Lewis-
News posse had a hit song, I Want 
A New Drug, and this song was re-
quested by the producers of Ghost-
busters for use as a theme. After all, a 
song about men growing out of a co-
caine habit in the mid 80s, is perfect for 
a family comedy about the supernatu-
ral. Saving their Hollywood spotlight for 
American Psycho, the ‘News politely 
declined the offer to be paid mad duck-
ets for their shitty song and dissolved 
into Sam Goody bargain bin obscurity. 
Random 80s synth-popper Ray Park-
er, Jr., however, was willing to risk his 
career—most likely because McDon-
ald’s re-hires anyone. After shameless-
ly jacking the lead synth rhythm from 
I Want A New Drug and rearranging a 
few programmed drums, the original 
Ghostbusters tune was created.

The movie was released, everyone 
loved it and Huey Lewis & The News 
sued the shit out of poor ‘ol Ray Park-
er, Jr. Because, hey, fuck that guy. Five 
years later, Ghostbusters 2  was re-
leased, and for whatever reason, the 
original theme song pops up for a few 
short seconds, stripped of the catchy 
lead synth that was ruled inappropri-
ate by the law firm of Lewis, News and 
News. To compensate for this, and to 
follow the unspoken rule of any late 80s 
/ early 90s movie, one of those awk-
ward plot-recap rap songs was used 
as a theme. Put simply, this track, per-
formed by Run DMC and shamelessly 
titled Ghostbusters Rap (not even add-
ing a “two” or perhaps a clever “too”), 
was so bad that the other song used for 
the film (a Bobby Brown tune, On Our 
Own) pops up in an Internet search for 
“Ghostbusters 2 song.”

Watch the video: http://www.youtube.
com/watch?v=nQ_kdGXGNgg

ICE CUBE – fRIDAy

Friday is a film about smoking weed. 
Cypress Hill is a band that promotes 
weed. Naturally, when Ice Cube ap-
proached Cypress Hill’s B-Real for a 
cameo role in the film, B-Real was in-
terested but, unable to accept the of-
fer (due to management and schedule 
issues). Being the cool guy that he is, 
B-Real offered up a Cypress Hill song 
(about weed) for Cube to use in the 
film’s soundtrack. During a meeting of 
the creative minds (most likely involving 
memory-influencing drugs), Cube ap-
parently heard a few leaked tracks from 
Cypress Hill’s upcoming album, includ-
ing the single Throw Your Set in the Air. 
After asking if Cypress Hill would offer 
up that song for Friday as well, Ice Cube 
was politely reminded by B-Real that 
yet-to-be-released material isn’t exact-
ly public domain. In response, Ice Cube 
thanked the group for recording and of-
fering up the song they already did for 
the movie and went home.

Then, Ice Cube took off his shoes, 
poured a glass of Old English on ice 
and re-recorded Cypress Hill’s song 
(specifically the chorus) awkwardly 
over a clunky track that had nothing to 
do with the original subject matter. The 
hook to both tracks is virtually identi-
cal, only it took B-Real months to real-
ize Ice Cube had stolen his song. The 
two camps beefed violently for a peri-
od during the 90s, most likely resulting 
in multiple shootings between Blacks 
and Latinos over a song used in a mov-
ie about weed. Ice Cube may “sample” 
a great deal of material for his beats, 
but he usually credits Parliament Funk-
adelic or whoever. Friday, on the other 
hand, is a straight-up jack and it doesn’t 
take any longer than a minute or two to 
see why B-Real got P-Issed off about 
it. Years later, both songs were re-writ-
ten as one single track by a young girl 
named Rebecca and the rest is Inter-
net history.

Here is Cypress Hill’s track: http://www.
youtube.com/watch?v=yWZlQVRUG4I

Here is Ice Cube’s: http://www.youtube.
com/watch?v=yWZlQVRUG4I

Here is the Black version: http://www.you-
tube.com/watch?v=tAgnUu2gGOU

JACqUELINE NEMORIN – DREAM ON (thE NEV-
ERENDING StORy)

The Neverending Story is one of 
those movies you can watch as an adult 
if you smoke enough pot and like its 
counterparts (Labyrinth, Goonies, Scar-
face, etc.), it is primarily appreciated by 
children. Yet, for whatever reason (pot), 
it has a pretty kickass stripper-friend-
ly soundtrack (or at least a playable 
theme song). After spawning a medio-
cre sequel, the franchise came to a halt 
with a third film that is considered to be 
among the worst movies ever made. 
Since the third film was made on a bud-
get of about eighty-nine bucks, it makes 
sense that it would feature terrible music 
(Born to be Wild plays during the credits 
because, well, why not?). Why not ask 
then-unknown star Jack Black to lend 
his talents, when you have the famous 
Jacqueline Nemorin, a woman whose 
entire career spans four children’s mov-
ies, three of them German?

It isn’t uncommon for sequels to use 
uniquely awesome hit songs to carry 
the dead weight of an unoriginal contin-
uation of a worn-out plot (see: the en-
tire Nightmare on Elm Street franchise), 
but a hum-like-you-sorta-remember-it 
version of the classic tune you asso-
ciate with a franchise (one directed at 
kids, for fuck’s sake) is pretty much a 
crotch kick to the childhood. Even the 
people behind bad ideas like Batman 
Forever and Terminator 3 found ways 
to scrape up the pennies required to 
use the rights to the music associated 
with the entire goddamned franchise. 
Still, Neverending Story 3 retains the 
childlike nostalgia associated with the 
year you learned the truth about Santa 
Claus and your parent’s divorce. To say 
the ripoff theme song is the best thing 
about Neverending Story 3, would be 
to discount Jack Black’s involvement, 
but it’s a close runner-up.

Dream On (noaerosmith) link: http://
www.youtube.com/watch?v=ICoAg_igwEE 
(Song actually starts a few seconds 
into the video, which contains the only 
audio of this terrible song anywhere on 
the internet).
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ciate with a franchise (one directed at 
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Forever and Terminator 3 found ways 
to scrape up the pennies required to 
use the rights to the music associated 
with the entire goddamned franchise. 
Still, Neverending Story 3 retains the 
childlike nostalgia associated with the 
year you learned the truth about Santa 
Claus and your parent’s divorce. To say 
the ripoff theme song is the best thing 
about Neverending Story 3, would be 
to discount Jack Black’s involvement, 
but it’s a close runner-up.

Dream On (noaerosmith) link: http://
www.youtube.com/watch?v=ICoAg_igwEE 
(Song actually starts a few seconds 
into the video, which contains the only 
audio of this terrible song anywhere on 
the internet).
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t he National Security Agen-

cy (NSA) is becoming all 

the hype in the news these 

days—they are supposedly 

peeking into all your private 

sexting via Verizon phone records and 

building the world’s biggest spy cen-

ter in Utah, where they may or may not 

operate a program called PRISM that 

searches through every bit of your on-

line media (now, everyone will know 

you listen to Coldplay). Based on all 

the hype, it would seem that the NSA is 

the biggest and most obtrusive govern-

ment agency in history. The 29 year-old 

technician (who worked for a third par-

ty that contracted with the NSA), Ed-

ward Snowden (convicted of treason 

by the time of print?), found this out the 

hard way when he “leaked” information 

about a very broad court order to Veri-

zon (release of non-detailed phone re-

cords), PRISM and other NSA-monitor-
ing data information to the Guardian. 
However, this sort of monitoring by the 
government is an old beaten horse, it 
just wasn’t sensationalized in the me-
dia until this young vigilante came 
along.

The Cyber Security Act of 2012, 
heaved the NSA out of most responsibili-
ty with monitoring domestic communica-
tion. Since then, it has been the respon-
sibility of the United States Department 
of Homeland Security (DHS) to monitor 
domestic communication, while the NSA 
(which is an agency, rather than a cabi-
net department like the DHS) is respon-
sible for foreign interaction. This battle 
against privacy breaching has been go-
ing on well before Snowden blew his 
own cock in a legitimate way by organi-
zations like the Electronic Privacy Infor-
mation Center (EPIC).

Way back in February of 2011, DHS 
announced that they planned to imple-
ment a program that would monitor me-
dia content, including social media (no 
information was found showing whether 
this is related to or like the NSA’s PRISM). 
The proposed initiatives would gather in-
formation from “online forums, blogs, 
public websites and message boards” 
and disseminate information to “federal, 
state, local and foreign government and 
private sector partners.” According to the 
EPIC’s website, “the program would be 
executed, in part, by individuals who es-
tablished fictitious usernames and pass-
words to create covert social media pro-
files to spy on other users. The agency 

stated it would store personal informa-
tion for up to five years.”

DHS was recently court ordered to 
release specific documents that it uses 
to monitor social networking websites. 
The release of the documents is the re-
sult of a lawsuit filed by EPIC. EPIC is 
pursuing a Freedom of Information Act 
(FOIA) lawsuit against DHS for infor-
mation about the agency’s surveillance 
of social networks and news organiza-
tions. A particular document of interest, 
is the Analyst’s Desktop Binder, which 
includes a list of words which are used 
to identify terrorism in social media. The 
lists includes multiple sections, based 
on different types of terrorist activity—
some truly bizarre words that are sure 
to put everyone under surveillance.

The list of the words shows how ana-
lysts used language to identify informa-
tion worth flagging. After receiving the 
list, EPIC declared the choice of words 
as “broad, vague and ambiguous.” Infor-
mation that wasn’t obtained, was how 
the DHS gains access to the various 
search engines and social networks for 
monitoring (here comes PRISM), and 
especially how they do it in real time, 
which leads one to assume that there 
may be some sort of handshake in-
volved with the major companies, such 
as Twitter, Facebook, Google and Mi-
crosoft.

There are about three pages of 
words associated with different types of 
terroristic events. Most of the words are 
not-so-obviously related to terrorism:

Power, smart, electric, attack, pi-
rates, home grown, plot, ice, help, hail, 
avalanche, snow, lightning, aid, hack-
er, worm, social media, exercise, drill, 
cops, authorities, prevention, response, 
recovery, threat, crash, facility, tox-
ic, cloud, leak, infection, gas, anthrax, 
burn, North Korea, virus, bacteria, Eb-
ola, food poisoning, plague, wave, sick, 
pork, Mexico.

After reading through the list, it 
seems that 100 percent of posts can 
essentially be monitored. Thanks to 
EPIC though, you conspiracy theorists 
and anti-government freaks can take a 
step out of your cave because they are 
fighting the battle the right 
way. It seems some or-
ganizations can get in-
formation from the gov-
ernment in a legitimate 
way, without making an 
ass out of themselves on 
the Internet.

If still available by 
the time of print, the 
desktop binder can be 
found at: http://www.scribd.
com/doc/82701103/
Analyst-Desktop-Bind-
er-REDACTED
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Mystic GentleMen’s club
Now hiring girls 18+

Open auditions Tuesday and Thursday
10am-5pm or contact

4 Star Promotions at (503) 803-1830
 all-new booM booM RooM!

New look! New sound! New feel!
Classy exotic dance club on upscale 
SW Barbur Blvd. Seeking top-quality 

dancers. Call (503) 919-8644
Auditions daily 2pm - 8pm

staRs cabaRet
1550 Weston Court NE

Salem, OR
(503) 370-8063 Auditions Daily

cabaRet
17544 SE Stark St. Hiring girls 18 & over.

Auditions Mon-Sat 2pm-9pm.
Call (503) 252-3529
HiRinG DanceRs

No stage fees!
Food & drink benefits!
Great place to work!

(503) 819-4345
new attituDe! no DRaMa!

loweR Fees!
Stars Cabaret Beaverton is under new 
management and hiring top NW enter-
tainers for day, mid and evening shifts.
Please contact the club for schedule and 

audition info at (503) 350-0868
club RouGe is HiRinG

PoRtlanD’s toP enteRtaineRs
Drop-in auditions are 6pm-8pm Mon-Fri 
Call the club for an appointment out-

side those times (503) 227-3936
now HiRinG DanceRs

21+ for Pirate’s Cove and dancers
18+ for Assets, Firehouse Cabaret, Glimmers, 

Nicolai St. Clubhouse & Riverside Corral.
Call (503) 268-7429

bottoMs uP is auDitioninG!
Now auditioning 18 & over. We offer 

initial training for inexperienced
dancers. Call for details.

Sam (503) 314-9514 or (503) 621-9844
lanDinG stRiP

Now hiring fun, energetic dancers!
Also accepting applications for all other 

positions. Please apply in person at: 
6210 NE Columbia Blvd

Portland, OR 97218
tHe all-new staRs

cabaRet bRiDGePoRt
is seeking professional entertainers 
and staff! You have seen the rest,

now come work with the best!
Call (503) 726-2403

Devil DanceR PRoMotions
Booking 4 Casa Diablo & other strip clubs.
Wanted: Angelic faces with devilishly 

delightful bodies.
Make more $$$ than God!

18+, no experience necessary.
Stage fee is only $2 per shift.

Call (503) 222-6600 now!
www.DevilDancer.com
saFaRi sHowclub

Top entertainers
Auditions daily • (503) 231-9199

wilD oRcHiD
Now hiring dancers!

Daily auditions from 1pm-5pm.
Call (503) 737-7180 for more info!

CLASSIFIEDS
for advertising information, call 503.804.4479

Dennis HoF’s woRlD FaMous
bunny RancH

Now hiring fun girls! If you are over 18, 
outgoing, friendly and would like to 

make lots of money, then give
Madam Suzette a call TOLL FREE
(888) 286-6972, or (775) 246-9901
We will work around your schedule

and provide housing.
Visit us at www.BunnyRanch.com

(You don’t have to be on T.V.)
now HiRinG

money-motivated dancers!
Call (503) 274-1900

now HiRinG FeMale enteRtaineRs
Ladies—tired of dancing for a $1?

Sick of the bar scene?
We’re looking for dependable, moti-

vated, female entertainers for a brand
new and unique business concept.

Call (503) 592-0701

cHaRMinG anD talenteD 
DanceRs wanteD

for downtown Portland’s show club 
for striptease and cabaret, the Kit Kat 
Club. Located at 231 SW Ankeny, next 

to Voodoo Doughnuts. Looking for 
dancers with at least one “themed” 
show or more. Auditions held every 

Monday at 5pm.
Please text (503) 919-8644

for more information.
lucky Devil & Devils Point
Now hiring talented entertainers 18+

Email pics and availability to
shifts@dancerbooking.com
tHe Pallas club anD

DReaM on saloon
are now hiring dancers 18 and over.

For scheduling at Pallas Club,
call Julie (503) 970-6077 and

for Dream On Saloon,
call Jersey (503) 422-3655.

club Fantasy
now HiRinG Hot MoDels
No drama, safe environment,

flexible schedules.
Call (503) 453-2647

PeRManent MakeuP!
A professional makeup artist turned 

tattoo artist! Under direct supervision 
of internationally-renowned school. Ex-
ceptional prices for exceptional work.
Contact Eva dermasubrosaPDX@gmail.com

   • MISCELLANEOUS •
Hot Gay & bi locals

Listen to ads FREE!
Send messages Free!

Portland (503) 299-9911
Seattle (206) 877-0877
Use FREE code 5977

HyPnox PHotoGRaPHy
www.HyPnox.coM • (206) 226-3853

ADVERTISE HERE 503-804-4479

biG Money ....... no DRaMa!
No pole dancing nude for dollars, no 

movies your kids might see. 
No experience necessary.

Pussycats - 4 Portland locations
(503) 680-2337
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I remember being a rookie dep-
uty sheriff in 1986. I had been 
around and shot Smith & Wes-
son revolvers and Colt 1911s 
all my life. But, during the fire-

arms training portion, I was exposed 
to a new pistol from Austria; the Glock 
model 17. It was a polymer-framed 
(read plastic) high capacity 9mm. Oth-
er companies had previously tried a 
plastic framed pistol without any suc-
cess or reliability. Glock changed all 
that. At one point, Smith & Wesson 
dominated the law enforcement and 
concealed carry markets. More S&W 
revolvers rode with cops on patrol than 
any other manufacturer’s guns. Yet, 
when the big switch came to semi-au-
tomatic pistols, Smith & Wesson lost a 
large portion of its market to compa-
nies like Glock and SIG Sauer.

Recently, I was in the market for a 
polymer-framed, preferably high ca-
pacity 45 auto. I have owned Glock 
45’s in the past and svelte is not a 
word I would associate with them. 
They always felt like I was holding a 
box of Wheaties and sighting down a 
steel girder. A couple of former asso-
ciates (whose word I trust) suggested 
I look at the S&W M&P line. My initial 
reaction was, fuck no. This was based 
on S&W’s previous foray into the poly-
mer market with the Sigma line. These 
were truly junk! I was assured, that no, 
the M&P’s were different. They were 
promised to be just as good, if not bet-
ter, than the Glocks.

Like a lot of modern pistols, the 
M&P line is polymer-framed and strik-
er-fired. These guns offer a number 
of benefits including ease of produc-
tion (which leads to lower costs), light-
weight and rugged reliability. The M&P 
pistols come with three interchange-
able palm swell grips. These grips, or 
back straps, allow the shooter to ad-
just the gun to his or her hand, rather 
than trying to adjust the hand to the 
gun. We cannot shrink or grow our 
hands to match the size of the pistol, 
so Smith & Wesson has made it very 
simple to size the gun to the shooter. 
There are three sizes that come with 
each pistol: small, medium and large.  
I was surprised at how many people, 
including myself, really like the small 
grip size.

Why is gun fit so important any-
way? Accuracy. One of the most es-
sential fundamentals of shooting a pis-
tol is trigger control. If you fail to press 
the trigger smoothly to the rear, you 
will throw your bullets off target. In a 
self-defense situation, this means you 
decrease the chances you will stop an 
attacker and increase the odds of hit-
ting a bystander. Neither possibility is 
desirable. If your pistol does not prop-
erly fit your hand, your trigger finger 
will not properly address, or sit on, the 
trigger face. This increases the likeli-
hood that you will pull the trigger at an 
angle, shifting the point of fire rather 
than pressing straight back. Straight 
back = staying on target. If the hand-
gun fits the shooter’s hand, this will 
increase accuracy, which in turn in-
spires confidence. More confidence 
with the firearm will often lead shoot-
ers to practice more on their own and 
to be more open to learning in struc-
tured training classes.

In addition to making the M&P pis-
tols fit the size of the hand, Smith & 
Wesson set up the guns to work the 
same no matter which hand was hold-
ing it. The slide stop/slide release is 
ambidextrous, meaning that the slide 
can be released from either side of 
the gun at any time. The magazine 
release button is also reversible. Re-
versing the magazine release is in-
credibly simple and takes all of 15 
seconds. One of the other substan-
tial differences with the M&P over the 
Glock is the grip angle. The Glock will 
sit lower in your hand, but does make 
you break your wrist angle to do so. 
The M&P sits in your hand like a 1911. 
This was a huge selling point for me.

A single trigger type is much easier 
to teach officers, whether it is the sin-
gle action trigger of a Colt 1911 or the 
6.5 pound, striker-fired trigger in the 
M&P or Glock pistols. Shooters can 
train and concentrate on learning a 
single trigger feel rather than two trig-
ger feels and the transition between 
them. Additionally, the M&P doesn’t 
have a de-cocker to take a gun out of 
S-A (single-action) mode and return it 
to D-A (double-action) mode. It doesn’t 
need one. Eliminating de-cocking, re-
moves one more step in the process of 
returning a firearm to its holster in the 
extremely stressful conditions post-
shooting. Out of the box, I found the 
Glock trigger much crisper and con-
sistent. But, it is relatively easy to get 
an even better trigger with the M&P. 
Simply install one of the sear kits from 
Apex Tactical Specialties. Serious-
ly, S&W should just pay the royalties 
and make their sear and trigger part 
of the production guns—they are just 
that good.

The Smith & Wesson M&Ps have 

proven to be extremely reliable with a 
wide range of ammunition. Every hol-
low-point round I have put through it, 
has fed and fired perfectly.

One feature that truly sets the M&P 
apart from some of its competitors, 
is the internal stainless steel chassis 
that is molded into the polymer frame. 
Plastic guns flex—absorbing some of 
the recoil during shooting. Less felt re-
coil is good, but too much flex can in-
troduce reliability problems.

Smith & Wesson built the M&P line 
with the intention of chambering the 
pistols for the high-pressure .40 S&W 
and .357 SIG cartridges. Other man-
ufacturers have merely adapted their 
9mm frames to the higher pressure 
guns. The internal steel chassis is just 
one of the reliability enhancers that 
Smith built into these pistols.

One of the other selling points of 
the M&P line, is the M&P can be had 
in full size, compact and sub-compact 
versions. The most popular calibers 
are covered: 9mm, .40 S&W, .357 SIG 
and .45 ACP. Night sights, ambidex-
trous-thumb safeties and magazine 
disconnect safeties are all available 
options.

M&P pistols are definitely bud-
get-friendly. Retail price on the base 
M&P9 runs only $569. I’ve seen the 
same gun sell for less than $500 
through various retailers. “Made in 
the USA” may or may not mean much 
to you individually, but for some folks 
hit hard by the migration of jobs over-
seas, buying an imported gun may not 
be politically palatable. Fortunately, 
Smith & Wesson is a US-owned com-
pany, who makes all but one of the 
M&P guns here in the states. (The 
M&P 22 is made for S&W by Walther 
in Germany.)
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an even better trigger with the M&P. 
Simply install one of the sear kits from 
Apex Tactical Specialties. Serious-
ly, S&W should just pay the royalties 
and make their sear and trigger part 
of the production guns—they are just 
that good.

The Smith & Wesson M&Ps have 

proven to be extremely reliable with a 
wide range of ammunition. Every hol-
low-point round I have put through it, 
has fed and fired perfectly.

One feature that truly sets the M&P 
apart from some of its competitors, 
is the internal stainless steel chassis 
that is molded into the polymer frame. 
Plastic guns flex—absorbing some of 
the recoil during shooting. Less felt re-
coil is good, but too much flex can in-
troduce reliability problems.

Smith & Wesson built the M&P line 
with the intention of chambering the 
pistols for the high-pressure .40 S&W 
and .357 SIG cartridges. Other man-
ufacturers have merely adapted their 
9mm frames to the higher pressure 
guns. The internal steel chassis is just 
one of the reliability enhancers that 
Smith built into these pistols.

One of the other selling points of 
the M&P line, is the M&P can be had 
in full size, compact and sub-compact 
versions. The most popular calibers 
are covered: 9mm, .40 S&W, .357 SIG 
and .45 ACP. Night sights, ambidex-
trous-thumb safeties and magazine 
disconnect safeties are all available 
options.

M&P pistols are definitely bud-
get-friendly. Retail price on the base 
M&P9 runs only $569. I’ve seen the 
same gun sell for less than $500 
through various retailers. “Made in 
the USA” may or may not mean much 
to you individually, but for some folks 
hit hard by the migration of jobs over-
seas, buying an imported gun may not 
be politically palatable. Fortunately, 
Smith & Wesson is a US-owned com-
pany, who makes all but one of the 
M&P guns here in the states. (The 
M&P 22 is made for S&W by Walther 
in Germany.)
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